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Infotainment Systems Forecast
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Global Infotainment System Trends
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Head-unit system trends; growth of Display Audio
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Global Infotainment System Trends
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Average Selling Price for Infotainment Systems
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Trends for the Chinese OEM Infotainment Market 

• Fitment rate of pure audio systems will go down steadily. 

• Fitment rate of navigation is still increasing, although not quickly. 

• Display Audio will be the future star in the infotainment area.
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Trends for the Chinese OEM Infotainment Market 

• Pure Audio: $0.6 billion in 2022.

• Navigation: $3.5 billion.

• Display Audio: $1.3 billion.

Automotive Conference – Tokyo | October 2016



© 2016 IHS Markit

Trends for the Chinese Aftermarket Infotainment

• A market to shrink.

• Aftermarket navi will shrink sharply, caused by the rising trends of OEM navi, 
smartphone based navi (through smartphone itself or display audio).
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Telematics Market Overview
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Trends for the Chinese OEM Telematics Market 

• Embedded telematics is the majority now. But other two types will increase quickly. In 
2022, the fitment rates of the three types will be very close.

• Most luxury brands will use either embedded or hybrid telematics.

• Due to the relatively low cost, consumer device telematics will be mainly used in 
entry-level and mid-level vehicles.
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Telematics Products for Major OEMs
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Telematics Products for Major OEMs
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Telematics Services Offerings
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Telematics Services Offerings
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Smart Phone Connection
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Smartphones by mobile OS - Global
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Apple CarPlay

• Total 40 OEM Brands

• 0 Domestic Brand
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Android Auto

• Total 45 OEM Brands

• 0 Domestic Brand
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MirrorLink

• Total 17 OEM Brands

• 1 Domestic Brand
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Baidu CarLife

• Total 12 OEM Brands

• 4 Domestic Brand

25

Automotive Conference – Tokyo | October 2016



© 2016 IHS Markit

Android Auto vs. CarPlay

• Apple and Android Auto will be the most wildly used two smart phone connection 
solutions.

• Overall, the race is very tight, as most OEMs will install both, because they can’t 
afford the consequence by installing just one platform.

• Since both Apple and Google have tremendous developer community, the result will 
be a flood of Android Auto-compatible apps and CarPlay-compatible apps in the near 
future.
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Android Auto vs. CarPlay

• China is a different market: Baidu CarLife is forecasted to be more 
important than Android Auto. Reasons: 

1, Lots of Google services are currently blocked in China.  

2, Baidu CarLife can support both iOS and Android smart phones.

3, Lots of Baidu Apps are welcome and popular in China.
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Most Popular Apps Customers Want in Car
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Branded Audio – Consumer Survey
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Consumers – willing to pay for a premium car audio
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Consumers – how much would you be willing to pay for 
premium car audio when buying a new car?
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Consumers – brand name car audio systems do matter
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Branded audio supplier market share
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• Bose leads in a single-brand market share (24%) in 2015, as its Panaray
system will not be available until 2016.

• Harman leads in collective branded market share (35%).
• Sony and Alpine take 3rd and 4th place, respectively.
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Harman Bose Sony Alpine Dynaudio Meridian Pioneer Burmester D+M Group Panasonic

Top 10 audio supplier in sales – all four regions 
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Branded audio – Top 10 audio brands market share
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Other Big Things
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• Artificial Intelligence, Deep Learning

• Over the Air (OTA) Updating, making it a live thing

• Data Plan, 5G

• Cyber Security

• Wireless Charging

• Augmented Reality

• User Based Insurance (UBI)
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