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by GEorGE LobSEnZ

In the first change in management at the 
Energy Department nuclear weapons lab-
oratory in 23 years, the National Nuclear 
Security Administration announced Fri-
day it has chosen a contractor team led by 
Honeywell to run Sandia National Labora-
tories, beating out incumbent Lockheed 
Martin and a heavyweight contender led 
by Battelle and Boeing and including three 
leading universities.

National Technology and Engineering So-
lutions of Sandia (NTESS), which is owned 
by Honeywell and includes Northrop Grum-
man and Universities Research Association as 
supporting subcontractors, won a potential 
10-year contract covering $2.6 billion in work 

at the lab, which has most of its operations in 
New Mexico and satellite facilities in Califor-
nia, Hawaii and Nevada.

NTESS will take over in April, absent any 
challenge of NNSA’s contract award by losing 
bidders, which was not indicated Friday.

NNSA, DOE’s semi-autonomous nuclear 
weapons agency, did not specifically say in a 
statement why it selected NTESS. However, 
the agency typically is close-mouthed about 
the reasons for its contract awards, saying 
only that winning bidders offer the best value 
to the government in terms of the amount of 
fees charged to DOE for operating sites and 
quality of management and services offered.

In the case of Sandia, the lab appeared ripe 
for a new operator for several reasons—most 
notably that DOE has not even sought com-

DOE ups cost 
of huge Hanford 
waste plant  
by one-third
by cHrIS HoLLy

The Energy Department announced Fri-
day that it has revamped its contract 
with Bechtel National Inc. to reflect the 
modified design of the massive nuclear 
waste processing plant being built by the 
contractor at DOE’s Hanford site in east-
ern Washington, boosting the projected 
cost of the facility by about $4.5 billion to 
$16.8 billion.

The announcement marks the first update 
in more than five years to the estimated price 
tag for the Waste Treatment Project (WTP), 
which is needed to safely dispose of some 
56 million gallons of high-level radioactive 
wastes now stored in 177 aging underground 

Honeywell unit wins Sandia  
lab contract, unseating  
longtime operator Lockheed

by JEFF bEaTTIE

Wind generators in the markets overseen 
by the Midcontinent Independent System 
Operator have been “substantially” over-
estimating the amount of power they can 
deliver to the grid, creating extra grid con-
gestion and reaping “unjust” excess pay-
ments in the process, MISO’s independent 
market monitor says.

The allegations were laid out in a recent 
presentation to the Midcontinent Indepen-
dent System Operator’s (MISO) Market Sub-
committee by MISO’s independent market 

monitor (IMM), who did not describe the al-
leged forecasting problem as a deliberate at-
tempt to manipulate the market nor did the 
IMM recommend any enforcement action.

However, the IMM’s November 29 presen-
tation said the alleged behavior “may violate 
the obligation to provide accurate informa-
tion to MISO,” and is causing operational 
problems on the system run by MISO, which 
covers all or parts of 15 states in the Gulf Coast 
and Upper Midwest.

Specifically, the practice is causing conges-
tion in parts of MISO while leading to unused 
capacity in other areas as the grid operator 

maintains transmission space for pro-
jected wind power that never material-
izes, said David Patton, president of Po-
tomac Economics, the consulting firm 
that serves as MISO’s IMM.

Patton said the over-projection of power 
output also increases “unjustified day-ahead 
margin assurance payments” (DAMAP) to 
wind generators, referring to payments given 
to generators when their output is dispatched 
at lower levels than scheduled the previous 
day. The payments are designed to encourage 
generators to be flexible in making day-ahead 
offers, and specifically to be more willing to 
make offers of more supply. 

MISO enacted the payments 
after finding that generators were 
conservatively making smaller 

MISO monitor: Wind farms reaping 
‘unjust’ payments for high forecasts
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Clean Energy Spotlight: Arizona regulators high on ‘clean peak standard’... on page 5 

For the last four decades, The Energy Daily has been considered 
a ‘must-read’ by the nation’s leading energy policy-makers and 
executives. The Energy Daily delivers analysis of energy regulation, 
legislation, policy, technology and business every weekday. As 
energy continues to move to the top of the national agenda, the 
editors of The Energy Daily have introduced new areas of coverage 
and new formats and features for accessing information, including 
additional reporting on renewable energy, and an optimized 
website, in addition to special issues, exclusive supplements, 
media breakfasts and other sponsorship opportunities.

Advertising in an award-winning publication such as The Energy 
Daily offers you the chance to align yourself with an industry 
leader that brings both credibility and visibility with  
its outstanding journalism.

Over 50 site licenses and 40,000  
readers a day here’s what  
some of them have to say...
The Energy Daily has and will continue to play a central 
role in keeping us all in formed about what’s going on  
in the energy sector and in sorting out the issues  
we need to keep in focus. I congratulate the entire  
The Energy Daily team for their contributions and  
thank them for what they will continue to do for  
the energy marketplace.

– Spencer Abraham | Chairman and CEO of  
The Abraham Group and Former U.S. Senator  
and Secretary of the Energy Department

Congratulations to the editors and staff of The Energy 
Daily on your 40th anniversary! Your dedication to 
journalistic excellence has made—and continues to 
make—The Energy Daily an industry standard.  
I have been a devoted reader for many years,  
and The Energy Daily is still one of the first things  
I peruse each weekday morning.

– Tom Kuhn | president of the Edison Electric Institute
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About The Energy Daily 
(245 issues; $3,595/year for single subscription)  
High-ranking members of government and regulatory agencies,  
C-Level Suite executives from most major utilities, nuclear,  
renewable companies, trade associations and lawfirms.

Frequency Breakout

9 out of 10 subscribers read The Energy Daily 3 or more times per week 

7 out of 10 subscribers read The Energy Daily on a daily basis

Readership

Source: The Energy Daily Reader Behavior Survey Results, September 2011
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Connect with decision-makers  
and influencers 
Changes in the industry means new, prime targets 
to reach. Reach existing and potential clients for the 
present and to generate new leads down the road.  
The Energy Daily’s readership includes government 
representatives, regulators and supervisors, 
business, and thought leaders in the energy industry. 
Complement your business development efforts and 
get deeper market penetration. 

Maintain a healthy industry image
It’s a competitive market. Rumors and bad news  
are rampant. Get out there ahead of the competition 
to thwart off negative press. Aggressive advertising 
with The Energy Daily will maintain your  
prime position.

Advertise as a strategy 
Advertise with The Energy Daily and gain a long-term 
advantage over competitors. See your sales increase; 
organizations which cut advertising experience a 
decline in sales. 

Gain first mover advantage  
and stay competitive
Take advantage of the opportunity to be seen  
by high-profile industry leaders. You must  
advertise to keep your industry foothold or  
risk losing business to competitors.

Consistently develop business 
The more people who view your advertising  
in The Energy Daily, the more opportunities you have. 
The most successful businesses generally advertise 
consistently. The Energy Daily provides a medium to 
get your message out to the industry.

Communicate who you are  
and what you do 
Showcase your programs and products to  
potential buyers. Persuade our audience to take  
action with respect to products, policy or programs.  
Drive industry opinions and behavior via  
The Energy Daily.

Build your brand recognition 
Maximize your exposure in front of a qualified,  
interested audience as an industry thought  
leader. Receive prominent placement in  
The Energy Daily.

Showcase your  
company continuously
Reach the various industry sectors steadily  
and continuously with fresh advertising  
campaigns in a dynamic industry publication. 

Why Advertise with  
The Energy Daily?
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By GEOrGE LOBsEnZ

The North American Electric Reliabil-
ity Corp. says the Midwest and Gulf Coast 
states served by the Midcontinent Inde-
pendent System Operator along with the 
Texas grid operator face near-term uncer-
tainty about adequate power supplies due 
to power plant retirements that are run-
ning above NERC projections and a large 
amount of additional generation possibly 
headed for shutdown due to tougher envi-
ronmental rules and other factors.

NERC, the grid reliability watchdog for the 
United States and Canada, also cited increas-
ing dependence on natural gas-fired genera-
tion and fast-growing levels of intermittent 
renewables as contributing to “medium risk” 

of shortfalls in power supply reserves in the 
short term in California and New England, in 
large part due to pipeline and gas storage con-
straints in those regions.

Notably, in its annual Long-term Reliability 
Assessment (LTRA) released late last month, 
NERC said natural gas-fired generation would 
comprise 69 percent of anticipated on-peak 
capacity in Florida by 2021, followed by Cali-
fornia at 68 percent, 63 percent in Texas and 
53 percent in New England.

Overall, the LTRA concludes that power re-
serve margins are expected to be sufficient in 
all regions across North America over the next 
five years, based on confirmed plant retire-
ments and anticipated capacity additions.

However, NERC said the outlook is cloudi-
er in a few regions if possible but unconfirmed 

FERC moves to  
stop double  
recovery for  
income taxes
By JIM Day

Acknowledging that the policy change 
could have wide-ranging impacts across 
energy sectors, the Federal Energy Regu-
latory Commission last month launched a 
review of its policies allowing companies 
to recover income tax payments from cus-
tomers, with an eye toward eliminating 
any double-recovery by tax-advantaged 
entities such as pipelines operating as 
master limited partnerships.

If the inquiry leads to significant changes 
to FERC’s income tax allowance policies, it 
could further undermine the use of the mas-
ter limited partnership (MLP) structure for 
pipelines and other corporate structures that 

By JEFF BEaTTIE

New questions have been raised about 
the full scope of cost overruns on new 
nuclear plants being built in Georgia and 
South Carolina by Toshiba’s bombshell 
announcement last week that it is facing 
billions of dollars in losses from Westing-
house’s purchase of Chicago Bridge and 
Iron’s nuclear services business, a deal 
that enabled CB&I to exit its construc-
tion partnership with the Toshiba sub-
sidiary on the reactor projects.

In its unusual December 27 statement, 
Toshiba said it is still assessing the size of 
losses that its Pittsburgh-based Westing-

house will incur partly as a result of cost in-
creases in the projects, which each involve 
construction of two new Westinghouse 
reactors for utility consortiums, one led by 
Southern Co. in Georgia and the other by 
SCANA Corp. in South Carolina.

“Westinghouse has found that the cost 
to complete the U.S. projects will far surpass 
the original estimates, mainly due to in-
creases in key project parameters resulting 
in far lower asset value than originally deter-
mined…, ” Toshiba said. 

The company did not describe what it 
meant by “original estimates,” including 
whether it meant cost estimates at the time 
the projects were launched or project cost 

estimates as of Westinghouse’s Oc-
tober 2015 decision to buy CB&I’s 
nuclear business, known as Stone & 
Webster. 

Toshiba described Westinghouse’s 
pending losses in terms of “goodwill,” which 
is the difference between the amount West-
inghouse paid for Stone & Webster and the 
value of Stone & Webster’s hard assets.  As a 
result of the far higher costs to complete the 
SCANA and Southern Co. projects, Toshiba 
said it expects to recognize a goodwill loss—
suggesting overpayment—for Stone & Web-
ster of far more than the $87 million it ini-
tially declared.  

Toshiba said it was still work-
ing to calculate the size of the 
losses, but that “current esti-
mation shows a level of several 
hundred billion yen or several 

Toshiba losses raise new questions  
about U.S. nuke plant cost overruns

nErC raises reliability  
flag on MIsO, ErCOT over 
potential plant retirements

(Continued on p. 3, click here)(Continued on p. 4, click here)
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Toshiba losses raise new questions about U.S. overruns...(Cont’d from p. 1)

In a speech that outlined a “once in a gen-
eration opportunity” to unlock more oil 
and gas resources, American Petroleum 
Institute President and CEO Jack Gerard 
Wednesday called on President-elect 
Donald Trump to open up more waters 
offshore to drilling and cut federal red 
tape that he says is stifling the buildout 
of infrastructure needed to expand oil 
and gas development.

With Republican allies in control of the 
White House and both houses of Congress, 
Gerard said during an annual speech outlin-
ing industry priorities that he thinks con-
ditions may be right for a quick rollback of 

many Obama administration regulations 
that the industry has opposed. At the top 
of his list are the Environmental Protection 
Agency’s rules to reduce methane emissions 
and the Interior Department’s effort to cut 
venting and flaring of methane co-produced 
with oil on federal lands.

Notably, he also said the American Petro-
leum Institute’s (API) preliminary review 
of GOP-led plans for tax reform indicates 
that the tax proposal “acknowledges the 
capital-intensive nature of our industry for 
tax purposes”—a signal that the billions of 
dollars in tax breaks the industry enjoys 
may be safe for now.

“As the incoming administration and 
new Congress look to work together to re-
form the nation’s tax code, we’d hope that 
any changes will make America more glob-
ally competitive, are evenly applied and 
mindful of the important role the oil and 
gas industry plays in job creation and eco-
nomic growth,” he said. 

Most immediately, Gerard said he ex-
pects the new administration to reverse 
Obama’s decisions to block the Keystone 
XL and Dakota Access oil pipelines.

Looking further out, Gerard said he sees 
the possibility over the next four years of 
revising bedrock environmental laws such 
as the Endangered Species Act and Na-
tional Environmental Policy Act to further 
remove obstacles to increased fossil fuel 
production.

aPI chief: Trump takeover opens  
door for more offshore drilling

billion U.S. dollars….”      
The Southern and SCANA reactor proj-

ects have been plagued by cost overruns, 
with state regulatory proceedings indicating 
hundreds of millions of dollars in costs above 
initial projections. However, the Toshiba an-
nouncement about billions of dollars in loss-
es appear to suggest even greater financial 
pain associated with projects, which were 
launched with great fanfare in 2008 as the 
first of a new generation of U.S. reactors.

Westinghouse bought CB&I’s nuclear 
services division in the fall of 2015 in a deal 
designed to let CB&I exit the troubled re-
actor projects. Westinghouse became lead 
contractor on the projects while picking up 
Fluor Corp. as major subcontractor. 

Under agreements reached at the time, 
the Southern and SCANA-led teams also 
both agreed to drop legal disputes with the 
Westinghouse-CB&I partnership on who 
was responsible for cost overruns on the 
projects. Westinghouse-CB&I also agreed to 
drop corresponding claims against the proj-
ect owners.

But the peace lasted only a few months. In 
July, CB&I sued Westinghouse for $425 mil-
lion that CB&I claimed to be owed in “true-
up” to cover changes in working capital and 
other conditions between the time the Stone 
& Webster sale was announced in October 
2015 and when it closed 10 weeks later.

But in a claim that may refer to the losses 
Toshiba cited last week, Westinghouse dis-
puted CB&I’s claims, and says CBI owes it $2.1 

billion based partly again on cost over-runs at 
the SCANA and Southern Co. projects. 

A Delaware Chancery Court judge dis-
missed CB&I’s claim for $425 million last 
month, which Westinghouse says will allow 
the Stone & Webster sale to close as agreed 
with outstanding financial issues to be set-
tled by an independent third-party auditor. 

Meanwhile, new information on cost 
over-runs on the reactor project at South-
ern’s Vogtle plant in Waynesboro, Ga., have 
been recently aired before the Georgia Pub-
lic Service Commission (GPSC), although 
the figures released in those proceedings ap-
pear well below the losses cited by Toshiba.

In a December 6 decision, the GPSC ap-
proved an increase in the Georgia Power’s 
projected capital costs for the reactor proj-
ect to $5.44 billion, which is more than $1 
billion higher than the Southern subsidiary 
estimated when the project was launched.

The GPSC has “certified” a cap of $6.114 
billion for the entire project, including capi-
tal costs and financing. An estimate of $6.114 
billion for Georgia Power’s share of the reac-
tor project implies a total cost of just under 
$13.4 billion.

The GPSC last month also agreed to sup-
port all of Southern’s past spending on the 
two new reactors—plus about $2 billion in 
spending that has not occurred yet—as “pru-
dent,” and thus recoverable from ratepayers. 

However, the order also trimmed the re-
turn on equity that Southern can earn on 
certain project spending from 10.95 percent 

to 10 percent, and requires the company to 
defer cash recovery of certain related financ-
ing costs.

All of the provisions in the order were 
previously agreed to by Southern, and sub-
mitted to the commission by Southern and 
key parties in the case—including GPSC 
staff—as part of an October settlement. The 
GPSC approved the settlement with only 
very minor changes. 

Georgia Power holds a 45.7 percent stake 
in the new Vogtle reactors while Oglethorpe 
Power owns 30 percent and the Municipal 
Electric Authority of Georgia 22.7 percent.  

As perhaps the central part of the set-
tlement, the GPSC approved as prudent 
about $3.68 billion that  Georgia Power 
has spent on the project thus far, including 
costs associated with the various contrac-
tual changes worked out last October with 
Westinghouse. 

In a more unusual provision, the GPSC 
declared prudent about $2 billion in Georgia 
Power’s projected cost of the program. That 
switches the normal burden of proof as to 
whether the company can recover those fu-
ture costs, requiring intervenors to prove the 
expenses are not prudent, instead of forcing 
the utility to show they are, as is customary.

The approved settlement also sets new 
start-up dates for the two reactors of Dec. 31, 
2019, for one reactor and Dec. 31, 2020, for 
the other, and would slightly cut the compa-
ny’s ROE on certain spending if construction 
continues beyond those dates.

IHS ThE EnErGy DaILy
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NERC raises reliability flag on MISO, ERCOT...(Continued from p. 1)

plant retirements come to pass—something 
it said appeared more likely given increasing 
environmental regulations and other policy 
changes pressuring coal- and oil-fired plants.

In particular, it said the 15 states served by 
the Midcontinent Independent System Oper-
ator (MISO) along with the Electric Reliability 
Council of Texas (ERCOT), which runs most 
of Texas’ grid, face potential but unconfirmed 
plant retirements totaling 3.3 gigawatts (GW) 
and 6.9 GW, respectively, as early as 2018. 
NERC said those additional plant retirements 
could compromise resource adequacy in those 
regions if that generation is not replaced in a 
timely fashion.

NERC suggested that the potential loss of 
additional generation was particularly wor-
risome because plant retirements across the 
United States and Canada have been running 
substantially ahead of projections in NERC’s 
LTRA assessments for 2015 and 2016.

“The actual 2015 retirements totaled 
24.3 GW, which was 3.3 GW more, or 15 per-
cent, than the 21 GW forecasted by the 2015 
LTRA,” NERC said. “Similarly, the 2015 LTRA 
forecasted 9.3 GW of retirements to occur in 
2016, but the 2016 LTRA estimates an addi-
tional 3.4 GW, or 36 percent, more than the 
prior year’s assessment.”

Overall, NERC said that since 2012, approx-
imately 40 GW of coal-fired and 30 GW of oil-
fired generation have been retired in North 
America, roughly 7 percent of 2016 summer 
peak demand.

NERC noted that its baseline assessment 
of anticipated reserve margins over the next 
five years included only confirmed power 
plant retirements, but said rapidly changing 
environmental and other policies have intro-
duced greater uncertainty about the future of 
some resources.

“As the outcome of retirement decisions 
are made public, upward adjustments on ex-
pected retirements continue to be incorporat-
ed into NERC’s projections,” it said. “[G]iven 
federal, state, and provincial policies, a num-
ber of power plants have an increased risk of 
retirement, and this should be considered 
when evaluating planning reserve margins.”

In particular, NERC said sensitivity analy-

ses found both the MISO and ERCOT face sig-
nificant changes to their reserve margin fore-
casts if unconfirmed retirements occurred 
soon, before adequate replacement capacity 
could be built.

For MISO, NERC said that with confirmed 
power plant retirements, the grid operator 
will see its anticipated reserve margin fall to 
13.89 percent in 2022, below the 15.2 percent 
“reference” margin seen by NERC as neces-
sary to maintain adequate safeguards against 
a major outage in the region. 

However, NERC said that when it factored 
in the 3.3 GW of capacity now categorized as 
unconfirmed plant retirements, MISO faced a 
supply shortfall four years earlier. Under that 
scenario, MISO’s anticipated reserve margin 
would decrease to 14.9 percent in 2018, below 
its reference margin level of 15.2 percent.

NERC said that potential near-term supply 
shortfall for MISO largely reflects analyses 
that assumed unconfirmed plant retirements 
occurred before construction was completed 
on new “Tier 1” plants, which are new power 
plants now being built or designated as neces-
sary for resource adequacy. NERC noted MISO 
has more speculative Tier 2 and 3 generation 
in its planning queue and that accelerating 
development of that generation could allevi-
ate any near-term supply shortfall.

Over the 10-year planning period, NERC 
said MISO’s projected reserve margin was 
expected to continue to decrease to 9.07 per-
cent by 2026, but said there generally is suf-
ficient additional generation now planned in 
the region over that period.

Still, NERC said MISO and other regions 
also face new reliability challenges as the re-
sult of the increasing amount of intermittent 
renewables coming on the grid. It said because 
of the variable and uncertain output of those 
resources, MISO may need to raise its reserve 
margin beyond the current 15.2 percent in fu-
ture years to ensure resource adequacy.

In the long term, NERC said MISO’s re-
source challenges also may be exacerbated 
by transmission constraints that already are 
forcing significant curtailment of wind farms 
in the region.

“An August 2016 report by the U.S. Depart-

ment of Energy showed that the percentage 
of wind curtailment in megawatts to the total 
potential wind generation has increased in 
MISO from under 2 percent in 2007 to over 
5.5 percent in 2015,” NERC said. “An increase 
in wind curtailments could be a result of 
transmission inadequacy, minimum genera-
tion limits, other forms of grid inflexibility, 
and/or environmental restrictions. This could 
lead to an increased risk of real-time capacity 
deficiencies.”

For ERCOT, NERC said its baseline 2016 
LTRA analysis actually showed an improved 
supply outlook for the Texas grid operator 
compared to its 2015 LTRA, which showed 
ERCOT falling below its reference margin lev-
el of 13.75 percent to 13 percent by 2022, and 
continuing to decline to 9.4 percent by 2025. 

In contrast, NERC said the base analysis in 
its 2016 LTRA shows ERCOT is no longer ex-
pected to fall below its reference margin level 
within the next 10 years due to a decrease 
in net internal demand forecasted in future 
years and an increase in planned capacity. 
NERC said ERCOT’s projected peak load is 1.2 
GW—or 1.5 percent—less than peak demand 
projected in the 2015 LTRA. At the same 
time, ERCOT now expects 3.8 GW—or 4.6 
percent—more capacity additions than was 
indicated in the 2015 LTRA.

However, NERC said the outlook for ER-
COT changes markedly if all 6.9 GW of uncon-
firmed coal and natural gas retirements are 
included in the reserve margin analysis.

“From this unconfirmed retirement sce-
nario, ERCOT would fall below their reference 
margin level of 13.75 percent to 11.1 percent 
in 2021 and continue to decline to 5.8 percent 
by the end of the assessment period,” NERC 
said. NERC added, however, that ERCOT has 
sufficient Tier 2 generation in the queue to 
mitigate capacity concerns if development of 
those resources were accelerated.

NERC also expressed concern about grow-
ing amounts of renewables in ERCOT, say-
ing wind and solar are projected to provide 
25.3 percent of ERCOT’s total capacity by 
2026, meaning the grid operator will have to 
carefully manage and dispatch conventional 
plants to maintain adequate reliability.
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FERC moves to stop double recovery for income taxes...(Continued from p. 1)

allow companies to avoid tax payments.
MLPs have been popular because they can 

provide tax advantages and allow companies 
to deliver a steady stream of distributions to 
investors. However, the corporate structure 
recently has been seen to hinder pipeline 
companies’ access to capital for expansions 
needed to boost gas take-away from shale 
formations.

FERC noted that its review also could lead 
to changes in its methodology of determining 
income tax allowances and return on equity 
(ROE) for other pass-through entities beyond 
MLPs—which could include real estate in-
vestment trusts (REIT), closely held partner-
ships or joint ventures—which would have 
far-reaching impacts across the industries the 
commission regulates.

“The commission recognizes the poten-
tially significant and widespread effect of this 
holding upon the oil pipelines, natural gas 
pipelines and electric utilities subject to the 
commission’s regulation,” FERC wrote. 

The commission’s December 15 notice of 
inquiry into its income tax allowance policy 
comes in response to a July 2016 ruling by 
the U.S. Court of Appeals for the District of 
Columbia Circuit. The court found that FERC 
had improperly allowed the SFPP oil prod-
ucts pipeline in California and other western 
states to charge its shippers for income tax 
payments despite the fact that the MLP does 
not pay income taxes at the entity level. 

The court agreed with numerous shippers 
including United Airlines that the income tax 
allowance amounted to “double dipping” be-
cause the pipeline’s allowed ROE already ac-
counts for those tax expenses.

Along with remanding that specific case 
back to FERC, the court ordered the commis-
sion to  broadly review its policy on determin-
ing income tax allowances to prevent any 
“windfall” for MLPs and other pass-through 
entities, potentially giving them an unfair 
advantage over corporations or other busi-
ness structures. The court specifically ordered 
FERC to ensure parity between equity owners 
in partnership and corporate pipelines.

In response to that court order, FERC in its 
notice of inquiry calls for comments on how 
to address any double recovery resulting from 
its current income tax allowance and rate of 
return policies, noting that any changes may 
not be limited solely to MLPs.

“The importance of the income tax policy 
for partnership entities extends well-beyond 
the particular interests of the parties to the 
United Airlines proceeding,” FERC stated, 
saying it is looking for mechanisms that will 
continue to allow entities to earn an adequate 
rate of return without resulting in double re-
covery for investor-level taxes.  

Since 2005, FERC has permitted an in-
come tax allowance for all regulated entities 
regardless of whether they are a corporation 
or partnership, as long as the owners can show 
an actual or potential income tax liability. The 
commission has reasoned that although a 
partnership or other pass-through entity does 
not pay taxes, the partners themselves incur 
an income tax liability on partnership income, 
so those income tax costs have been included 
in rates set under the standard discounted 
cash flow analysis the commission uses to set 
ROEs, according to the notice of inquiry.

The D.C. Circuit, however, chided FERC 

for failing to demonstrate that “there is no 
double recovery of taxes for a partnership 
pipeline as a result of awarding that pipeline 
both an income tax allowance and a pre-inves-
tor-tax ROE pursuant to the discounted cash 
flow (DCF) methodology,” FERC wrote.

In fact, FERC had acknowledged that the 
after-tax returns could be higher for partner-
ship pipelines, but the commission had ar-
gued that is due to provisions of the tax code 
rather than FERC’s policy of allowing for in-
come tax recovery, according to the July court 
ruling.

The court suggested that FERC could con-
sider the options of removing any duplicative 
tax recovery for partnerships directly from 
the ROE, or perhaps by eliminating all in-
come tax allowances and setting rates based 
on pre-tax returns.

Because of those potential broad changes 
to the ROE methodology, the inquiry could 
have impacts across a range of pass-through 
entities, wrote Bill Demarest, a lawyer at 
Missouri-based Husch Blackwell, in a note to 
clients.

FERC’s notice of inquiry “evidences the 
potentially far-reaching scope of the com-
mission’s action on remand from United Air-
lines—action the consequences of which are 
unlikely to be confined to the MLP model em-
ployed in the pipeline industry,” he wrote.

In its notice, FERC called for recommen-
dations on proposed methods for adjusting 
the income allowance policy or ROE policy 
to eliminate double recovery. The commis-
sion asked for detailed explanations, any evi-
dentiary support and advice on how it could 
implement the suggested changes.

The Nuclear Regulatory Commission is-
sued a final rule last week that will require 
U.S. commercial nuclear plant operators to 
increase their primary liability insurance 
coverage next year from $375 million per 
reactor to $450 million per reactor.

The insurance increase appears likely to 
raise premium costs for nuclear utilities, an 
unwelcome development for reactor opera-
tors that are struggling to reduce expenses 
to better compete with low-cost natural gas-
fired generation. NRC did not say how much 

the increased coverage might cost utilities.
NRC made the change in response to a June 

notification from American Nuclear Insurers 
(ANI), the underwriter of American nuclear li-
ability policies, that the pool of companies pro-
viding the nuclear liability insurance was boost-
ing its maximum coverage by that amount. 

Federal law requires commercial nuclear 
plant operators to obtain primary liability in-
surance coverage at the “maximum amount 
of liability insurance available from private 
sources at reasonable terms.” NRC’s rule 

would formally impose that requirement.
Policies underwritten by ANI provide the 

first level of nuclear plant insurance required 
under the federal Price-Anderson Nuclear 
Industries Indemnities Act. As a backup, 
the law requires nuclear utilities to provide 
slightly more than $121 million per reactor 
into a pool to cover an accident with claims 
that exceed the $375 million limit in primary 
liability insurance coverage. 

ANI last adjusted the maximum coverage 
offered to nuclear utilities in 2010. In a July 
15 letter to NRC, ANI did not say whether 
the latest increase is to adjust for inflation or 
other costs or reflects a reassessment of the 
industry’s insurance needs.     

nrC orders nuke utilities to hike  
insurance policies 20 percent 

IHS ThE EnErGy DaILy

The Energy Daily

Loyal and Dedicated Subscribers - even the busiest 
executives take time out to read The Energy Daily’s 
exclusive and concise coverage…which means they 
read your ads. 

Page Exclusivity - with only 1 ad per page, your The 
Energy Daily ad won’t be lost, hidden or overlooked, 
creating high visibility and message retention for  
your campaign. 

Frequency - The Energy Daily offers you the flexibility 
to deliver your message daily, weekly or monthly. 

Prestige - supported by the industry’s most respected 
advertisers, written by a renowned editorial team 
and read by top energy, regulatory and government 
officials, The Energy Daily is the most reliable and 
respected vehicle for your advertising dollar. If you 
want to be in front of the executives that read us 
everyday, you need to be in The Energy Daily.

Digital Delivery - according to audience research, the 
majority of readers prefer to read The Energy Daily via 
the PDF version. In line with the digital time in which 
we live, the publication is delivered to our subscribers 
via email in the form of a PDF document rather than 
a printed document, benefitting the advertiser in 
several ways: 

 ‒ Instant Access: Your audience receives your ad 
found in The Energy Daily within just hours of the 
editors completing the newsletter. 

 ‒ E-Letter Advertising: We insert your ad in the daily 
e-letter that is sent to all subscribers.

 ‒ Uninterrupted Delivery: We ensure your audience 
views your ad daily, rain or shine. PDF delivery 
enables the reader to print and read the newsletter 
with your ad at their leisure, no matter the weather, 
every day without fail. 

 ‒ Environmentally Friendly: With the push to ‘go 
green’, we ensure that delivery is environmentally 
friendly and reduces the impact on the 
environment. While the PDF of The Energy Daily  
is computer screen reader-friendly, your audience 
can still print the issue and view a paper copy of 
your ad. 

Grow Your Business with IHS The Energy Daily 

IHS The Energy Daily

Showcase your organization or event to energy executives, members 
of Congress and high ranking members of government agencies! 

You already know IHS The Energy Daily is a must-read for the nation’s leading 
energy players. Take advantage of our highly targeted publication and let your 
marketing dollars work harder for you.  

• We reach over 40,000 readers a day.

• 9 out of 10 subscribers read IHS The Energy Daily 3 or more times per week.

• 7 out of 10 subscribers read IHS The Energy Daily on a daily basis.

Explore advertising and marketing solutions with IHS The Energy Daily.  
www.theenergydaily.com/advertise

For more information
Sabrina Ousmaal  
Sabrina.Ousmaal@ihs.com   Tel: +1 202 481 9272

8383_0315AA
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Editorial Supplements  
Custom Publishing

The Energy Daily

A Unique Marketing Program  
for your Organization
Limited Publication Slots Available – get your 
message read! Affiliating with The Energy Daily is the 
best way to get your message into the hands of top 
energy decision makers, regulators and politicians. 
Working closely with our award-winning editorial 
team, your four page color supplement will be 
developed based on your specific marketing needs.

Why The Energy Daily Custom  
Marketing Supplement?

 ‒ Align your organization with the premier 
independent news source that’s viewed as  
essential reading in the industry

 ‒ Reach over 40,000 qualified readers through 
newsletter PDF, online and email circulation

 ‒ Educate current and potential clients on your 
product offering, policy stance or a key  
energy issue

 ‒ Advocate your position to key lawmakers  
& regulators

 ‒ Use the proven benefits of the supplement  
all year as a tool at trade shows, during key  
client meetings and for employee education  
and motivation

 ‒ Enhance your message with this convenient,  
can’t-miss four-page color supplement,  
included alongside the regular, daily issue of  
The Energy Daily 

Special Turnkey Approach - we perform the editorial 
development, production, printing and distribution 
for you!

Exclusive Options to Include in your Special 
Supplement, Produced by IHS The Energy  
Daily Editors:

 ‒ ‘State of the Union’ commentary

 ‒ Letter to the Editor

 ‒ Interview with your CEO or another executive 

 ‒ Interview with your clients

 ‒ Interview with a regulatory agency

 ‒ Full page color ad 

 ‒ And much, much more

This is your opportunity to get maximum exposure for 
your company by aligning with the most respected 
publication in the industry. By creating a custom 
marketing supplement with The Energy Daily,  
you are positioned to reach the top decision-makers 
from the U.S. Department of Energy, Capitol Hill and 
the leading trade associations and corporations.  
There are several options to help promote your 
supplement, including banner ads, e-newsletters  
and more. 
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Connect with Energy’s Most  
Powerful Players Online
Optimized to deliver more value to energy 
professionals and advertisers, The Energy Daily’s 
new website has experienced traffic growth of 50% 
since its re-launch. By using new online features 
that complement the daily newsletter, visitors have 
increased the site’s page-views. 

That’s a vote of confidence in the online offerings 
of the most-trusted energy news brand reporting 
exclusively on the business of power, nuclear, oil, 
natural gas, coal and alternative energy. 

Energy professionals are doing more than reading, 
they’re using the site to track government filings, to 
recruit talent, to find jobs, and to check stocks, in 
addition to accessing industry-leading editorial.  
Take your message to decision-makers where they’re 
highly engaged online with these options. 

Run-of-Site And Homepage  
Exclusive Banner Advertising 
https://theenergydaily.com offers premium IAB 
standard ad sizes and best-of-breed third-party 
campaign reporting from DoubleClick. We’ll also 
accommodate your own tracking tags so that you  
can track campaign results independently. 

Contact us today! 

Online Advertising
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Join the elite group of media breakfast series 
sponsors to build your profile and extend your press 
and industry relationships. Take part in live events, 
branding and marketing as a sponsor of these 
prestigious events. Play an active, honored role in  
the elite energy community as an integral part of  
The Energy Daily media breakfasts.

What is an Energy Daily  
Media Breakfast? 
The Energy Daily has been at the forefront of bringing 
together industry leaders, politicians and association 
executives with news media to discuss timely issues 
relevant in the dynamic global energy marketplace. 
The Energy Daily media breakfasts, held at the 
National Press Club, draw big names – our past 
speakers include such notables as Secretary of Energy 
Samuel Bodman, American Petroleum Institute 
former President Red Cavaney and Nuclear Regulatory 
Commission Chairman Dale Klein. As a sponsor, the 
breakfasts are an easy way to align yourself with 
industry leaders, major press and the premiere daily 
publication that’s been covering the industry for the 
last 40 years.

Past Speakers
Jacques Besnainou – CEO, AREVA Inc.

Jeff Bingaman (D-NM) – Chairman, Senate Energy  
and Natural Resources Committee

Media Breakfasts

Individual Breakfast and Series Sponsorship Opportunities Available.  
Packages start at $7,500

Associated Press
Bloomberg
CNN
Congressional Quarterly
C-SPAN

Dow Jones
Huntington Post
National Journal
Platts
Reuters

SNL
The New York Times
U.S. News
USA Today

American Chemistry Council
American Gas Association
AREVA
BP
Community Power Alliance
COMPETE Coalition

Cooperative Association
Covanta Energy
Dentons
Large Public Power Council
National Rural Electric
Nuclear Energy Institute

Press Who Cover the Media Breakfasts Include Recent Sponsors

Rick Boucher (D-VA) – Chairman, House Energy and 
Commerce Committee’s Subcommittee on  
Energy and Air Quality 

James Connaughton – Chairman, Council on 
Environmental Quality 

Pete Domenici (R-NM) – Ranking Member, Senate 
Energy and Natural Resources Committee 

Jack Gerard – President, American Petroleum 
Institute, former President, American  
Chemistry Council 

Suedeen Kelly – Commissioner, Federal Energy 
Regulatory Commission 

Tom Kuhn – President, Edison Electric Institute 

Cheryl LaFleur – Chairman, Federal Energy  
Regulatory Commission

Allison Macfarlane – Chairman, Nuclear  
Regulatory Commission

Marc Spitzer – Commissioner, Federal Energy  
Regulatory Commission 

George Voinovich (R-OH) – Chairman, Senate 
Environment and Public Works Committee’s 
Subcommittee on Clean Air, Climate Change and 
Nuclear Safety

Jon Wellinghoff – Chairman, Federal Energy  
Regulatory Commission

The Honorable Ed Whitfield (R-KY) – Chairman, 
Subcommittee on Energy and Power
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Sponsorship Opportunities Available:
The Energy Daily provides free coverage of the United 
Nations Climate Change Conference directly from the 
conference to our 40,000+ readers, all of whom will 
take notice of your sponsorship of this coverage. 

Chris Holly, The Energy Daily’s climate change 
reporter, reports directly from the UN Climate Change 
conference to The Energy Daily newsletter and 
website. Any organization or individual interested 
in global warming and emissions reductions should 
sponsor The Energy Daily’s coverage of the UN Climate 
Change Conference.

Your audience will be updated each day with 
commentary, analysis and breaking news from 
the most crucial climate change event of the year. 
This special coverage of the highest-profile climate 
change conference of the year is the only free content 
provided this year by The Energy Daily.

Sponsorship benefits include:
 ‒ Newsletter, online, e-newsletter and email 

advertising, including thousands of online 
impressions, to over 40,000 energy professionals

 ‒ Newsletter Ad (via digital delivery),  
in The Energy Daily 

Online promotion:
 ‒  Your logo and link along with a 50 word description 

on climate change conference page

 ‒ Banner ad on https://theenergydaily.com 

 ‒  Daily news and coverage of the event, as well as 
other content related to climate change as  
it’s publishing

 ‒  Your listing and logo thanking you for being one  
of our conference sponsors

 ‒  A link back to your home page or other specified 
URL that will showcase any news or white papers 
that your organization has published in this area

By sponsoring the climate conference coverage,  
your organization will demonstrate itself as an 
industry thought-leader on reduction of greenhouse 
gas emissions. In addition to heavy promotion of 
this coverage to our regular readers of The Energy 
Daily, via newsletter, online and email advertising, 
the coverage will be marketed to readers of our 
sister publications. This is truly an opportunity for 
your organization to align itself with a respected 
independent publication dedicated to providing 
top-notch editorial content on this key issue. Further, 
you will be aligned with the most important climate 
debate conference this year.

A series of high-profile political events have kept 
climate change high on the international agenda. 
Organizations can obtain maximum exposure while 
aligning themselves with the top daily independent 
publication covering this important event. 

United Nations Climate Change 
Conference: Special Coverage
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Color PDF Newsletter Rates | The Energy Daily

One Insertion 3 Insertions 6 Insertions 12 Insertions 

Full Page  $8,000  $7,500  $7,000  $6,500 

3/4 Page  $7,000  $6,500  $6,000  $5,500 

1/2 Page  $6,000  $5,500  $5,000  $4,500 

1/4 Page  $4,500  $4,200  $4,000  $3,500 
w

Black & White Ad Rates  | The Energy Daily

One Insertion 3 Insertions 6 Insertions 12 Insertions 

Full Page  $6,500  $6,000  $5,500  $5,000 

3/4 Page  $5,500  $5,000  $4,500  $4,000 

1/2 Page  $4,500  $4,000  $3,500  $3,000 

1/4 Page  $3,000  $2,800  $2,500  $2,300 
line Banner Rates  | www.theenergydaily.com 

Online Banner Rates  | www.theenergydaily.com

   Per Month 3 Months 6 Months 12 Insertions

Leaderboard  $4,500  $4,000  $3,500  $3,000 

In Content  $4,000  $3,800  $3,500   $3,300 

Skyscraper  $4,000  $3,800  $3,500  $3,300 
 

E-Letter

One time $4,000

One week $8,000
 

Sponsorships

Editorial Supplements Contact us for rates

Media Breakfasts $7,500 per event (series packages available)

United Nations Climate Change  
Conference Sponsorships 

Contact us for rates

2017 Advertising Rates 

*All rates are net
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The Energy Daily

Accepted Newsletter Ad Formats

Ad Specifications for Newsletter Copies 
All ads are due five days prior to publication date. Send 
creative to The Energy Daily Production Manager: George 
Bourous at george.bourous@ihs.com. 

Digital Specifications Guidelines 
 ‒ EPS, PDF or TIFF high-resolution  

(300 dpi minimum) files preferred 

 ‒ Native files are not accepted

 ‒ Set up documents to final size for output.  
See chart below

 ‒ Do not compress linked graphic files when   
preparing final TIFF, EPS or PDF

 ‒  All files must be converted to CMYK (not RGB)

 ‒  Include all fonts when creating a final file.  
If you use non-Adobe fonts, please create an outline 
EPS of text

 ‒  Trapping must be complete prior to creating final 
file: 0.20 pt. value and overprint black

 ‒  For all ad spreads (half and full page), please save 
ads as individual PDF files 

 ‒ E-Letter descriptions include one sentence 
describing the event and one web link 

Accepted Media
CDs or DVDs 

 ‒ FTP site (directions below)

Ad Dimensions

Width Height 

Full Page 210mm 275 mm

1/2 Page (horizontal) 184.6 mm 120 mm 

1/3 Page (horizontal) 184.6 mm 79 mm

1/3 Page (vertical) 58.711 mm 243.133 mm

1/6 Page (horizontal) 59.693 mm 121.656 mm

1/6 Page (vertical) 58.711 mm 120 mm

Newsletter Specifications

* Live area: Important subject matter (text and logos)  
should be kept at least 6.35mm (.25”) away from ad edges all-around.

Business and Policy Coverage of the Power, Natural Gas, Oil, Nuclear and Renewable Industries theenergydaily.com

IHS The Energy Daily
MonDay, 19 DEcEMbEr 2016 ED Vol 44  •  No 242

© 2016 IHS  •  Federal copyright law prohibits unauthorized reproduction by any means and imposes fines of up to $150,000 for violations.

by GEorGE LobSEnZ

In the first change in management at the 
Energy Department nuclear weapons lab-
oratory in 23 years, the National Nuclear 
Security Administration announced Fri-
day it has chosen a contractor team led by 
Honeywell to run Sandia National Labora-
tories, beating out incumbent Lockheed 
Martin and a heavyweight contender led 
by Battelle and Boeing and including three 
leading universities.

National Technology and Engineering So-
lutions of Sandia (NTESS), which is owned 
by Honeywell and includes Northrop Grum-
man and Universities Research Association as 
supporting subcontractors, won a potential 
10-year contract covering $2.6 billion in work 

at the lab, which has most of its operations in 
New Mexico and satellite facilities in Califor-
nia, Hawaii and Nevada.

NTESS will take over in April, absent any 
challenge of NNSA’s contract award by losing 
bidders, which was not indicated Friday.

NNSA, DOE’s semi-autonomous nuclear 
weapons agency, did not specifically say in a 
statement why it selected NTESS. However, 
the agency typically is close-mouthed about 
the reasons for its contract awards, saying 
only that winning bidders offer the best value 
to the government in terms of the amount of 
fees charged to DOE for operating sites and 
quality of management and services offered.

In the case of Sandia, the lab appeared ripe 
for a new operator for several reasons—most 
notably that DOE has not even sought com-

DOE ups cost 
of huge Hanford 
waste plant  
by one-third
by cHrIS HoLLy

The Energy Department announced Fri-
day that it has revamped its contract 
with Bechtel National Inc. to reflect the 
modified design of the massive nuclear 
waste processing plant being built by the 
contractor at DOE’s Hanford site in east-
ern Washington, boosting the projected 
cost of the facility by about $4.5 billion to 
$16.8 billion.

The announcement marks the first update 
in more than five years to the estimated price 
tag for the Waste Treatment Project (WTP), 
which is needed to safely dispose of some 
56 million gallons of high-level radioactive 
wastes now stored in 177 aging underground 

Honeywell unit wins Sandia  
lab contract, unseating  
longtime operator Lockheed

by JEFF bEaTTIE

Wind generators in the markets overseen 
by the Midcontinent Independent System 
Operator have been “substantially” over-
estimating the amount of power they can 
deliver to the grid, creating extra grid con-
gestion and reaping “unjust” excess pay-
ments in the process, MISO’s independent 
market monitor says.

The allegations were laid out in a recent 
presentation to the Midcontinent Indepen-
dent System Operator’s (MISO) Market Sub-
committee by MISO’s independent market 

monitor (IMM), who did not describe the al-
leged forecasting problem as a deliberate at-
tempt to manipulate the market nor did the 
IMM recommend any enforcement action.

However, the IMM’s November 29 presen-
tation said the alleged behavior “may violate 
the obligation to provide accurate informa-
tion to MISO,” and is causing operational 
problems on the system run by MISO, which 
covers all or parts of 15 states in the Gulf Coast 
and Upper Midwest.

Specifically, the practice is causing conges-
tion in parts of MISO while leading to unused 
capacity in other areas as the grid operator 

maintains transmission space for pro-
jected wind power that never material-
izes, said David Patton, president of Po-
tomac Economics, the consulting firm 
that serves as MISO’s IMM.

Patton said the over-projection of power 
output also increases “unjustified day-ahead 
margin assurance payments” (DAMAP) to 
wind generators, referring to payments given 
to generators when their output is dispatched 
at lower levels than scheduled the previous 
day. The payments are designed to encourage 
generators to be flexible in making day-ahead 
offers, and specifically to be more willing to 
make offers of more supply. 

MISO enacted the payments 
after finding that generators were 
conservatively making smaller 

MISO monitor: Wind farms reaping 
‘unjust’ payments for high forecasts

(Continued on p. 3, click here)(Continued on p. 4, click here)

(Continued on p. 2, click here)

Clean Energy Spotlight: Arizona regulators high on ‘clean peak standard’... on page 5 
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Ad Specifications for Online Banners
Web advertisements can be submitted in GIF, JPEG 
or Flash formats. All Flash files must be submitted as 
a .SWF file with accompanying back-up GIF/JPG for 
display to users who do not accept Flash. A click-thru 
URL and default image must also be supplied for  
each .SWF ad unit. Maximum file size for all ad 
dimensions is 50K.

The Energy Daily Site
Skyscraper Ad | 160 pixels wide x 600 pixels high
Leaderboard Ad | 728 pixels wide x 90 pixels high
In-Content Ad | 300 pixels wide x 250 pixels high

*With the exception of a few homepage exclusives,  
nearly all ads are Run-Of-Site 

Online Specifications

728 x 90 pixels

300 x 250 
pixels

160 
x  

600  
pixels

160 
x  

600  
pixels

250 x 90 pixels
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IHS holds both the advertiser and its designated 
advertising agency responsible for paying all duly 
authorized advertising inserted in or attached to its 
publication. Publisher will not be bound by conditions 
appearing on insertion orders or copy instructions 
which conflict with provisions of the rate card. No 
advertisement may be canceled after the specified 
closing deadline. Advertiser or authorized agency 
must forward all materials to Production Manager,  
in accordance with the current rate card. 

 ‒  Send inquiries or reserve space for  
The Energy Daily ads to  
Sabrina Ousmaal at Sabrina.ousmaal@ihs.com

 ‒ Send The Energy Daily newsletter ads to IHS Energy 
Daily Production Manager:  
George Bourous at george.bourous@ihs.com 

 ‒  Send The Energy Daily and  
IHS Energy website ads to  
CatherineEspinosa at catherine.espinosa@ihs.com 

Please Note 
Advertising is subject to the approval of the publisher. 
All advertisements are accepted and published on the 
representation that the advertisers and/or agencies 
are properly authorized to publish the contents 
and subject matter thereof. The Energy Daily is not 
responsible for any copyright infringement on the part 
of the advertisers. The Energy Daily reserves the right 
to reject any advertising considered objectionable 
as to wording or appearance. The Energy Daily is not 
responsible for typographical errors or omissions. 
Whenever in the judgment of The Energy Daily any 
advertisement bears resemblance to news matter, 
The Energy Daily will place the word “advertisement” 
above it. 

Insert Deadlines 
Single and multiple insertion orders must be received 
one week prior to the issue’s publication (advertising 
agency orders may be invoiced with a purchase order 
number). Artwork must be received five days prior to 
the issue’s publication in one of the following formats: 
PDF, PhotoShop EPS or TIFF file (no native files).

Reserve Space
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IHS Advertising Sales Terms  
and Conditions

By sending its advertisement and/or all the material with respect 
to the advertisement, and in consideration for the privilege of 
the publication by IHS Markit Global Limited (“IHS Markit”) of the 
advertisement, the advertiser (“Advertiser”), on its behalf and 
on behalf of its agency, agree to be bound by these Advertising 
Terms and Conditions (the “Agreement”). For the purposes of 
this Agreement, the term ‘Advertiser’ shall include the applicable 
Advertiser’s agency. This Agreement may not be modified except by 
express written agreement signed by the parties.

1. Definitions:
a. “Annuals, Bi-annuals and/or Handbooks” means the books 
published by IHS Markit on an annual or bi-annual basis, and 
which may be used for the publication by IHS Markit of the relevant 
advertisement.
b. “Conference Event” means any conference or webinar organized 
and hosted by IHS Markit for which the Advertiser has obtained a 
sponsorship package.
c. “Digital Advertising” means the publication by IHS Markit of the 
relevant advertisement on any digital platform including, without 
limitation, web site, Internet, e-mail newsletters or any other 
electronic media.
d. “Flight Date” is the first day on which the Digital  
Advertising commences.
e. “Magazine” means the IHS Markit’ publications released on 
a regular basis by IHS Markit, and which may be used for the 
publication by IHS Markit of the relevant advertisement.
f. “Order Deadline” is the last date on which all the sales orders 
with respect to advertising should be received by IHS Markit Copy 
Control and Operations Department to ensure the publication of 
relevant advertisement.
g. “Copy Deadline” is the last date on which all the material with 
respect to advertising can be supplied to the IHS Markit Copy 
Control and Operations Department to ensure the publication 
of relevant advertisement or the commencement of advertising 
campaign.

2. Unless otherwise mutually agreed by the parties, cancellations 
and transfers of the advertisements in Annuals, Bi-annuals and/or 
Handbooks, may be accepted by IHS Markit only if in writing and 
if received not less than six (6) weeks before the Order Deadline. 
Any Digital Advertising cancellations must be notified in writing, 
to IHS Markit not less than thirty (30) days before commencement 
of advertising campaign and any Conference Sponsorships 

cancellations, if any, must also be notified in writing to IHS Markit 
not less than forty five (45) days before the commencement of the 
first day of the Conference Event.

3. Any deviation with respect to Clause 2 above may be agreed at a 
sole discretion of IHS at an additional charge.

4. IHS Markit cannot be held responsible for alterations or 
corrections to proofs if returned after the specified Copy Deadline.

5. All production work handled by IHS Markit, including creation/
reproduction of advertisement, will be charged to the Advertiser 
and shall be included in the invoice.

6. IHS Markit at its sole discretion, reserves the right to refuse or 
cancel any advertisement without reason or notice or to alter/
postpone the publication date of print advertisement or the Flight 
Date of digital advertisement or the commencement date of 
Conference Sponsorships.

7. IHS Markit cannot take any responsibility for the content of 
advertisements submitted by or on behalf of the Advertiser, 
including but not limited to printers errors or errors arising out of 
instructions given verbally to IHS Markit.

8. Advertisers’ material is held by IHS Markit at the owner’s risk. 
IHS Markit will retain film/PDF version or other digital material 
for up to twelve (12) months and reserves the right to destroy 
them thereafter. IHS Markit accepts no liability for the loss and/or 
destruction of original artwork or advertisements after such twelve 
(12) months period.
9. IHS Markit is not responsible for any loss howsoever occasioned, 
as a result of delay or failure to publish any edition of Annuals,  
Bi-annuals and/or Handbooks or to release any campaign in the 
case of Digital Advertising and Conference Sponsorships; however 
where any such edition/campaign is published/released later than 
as scheduled, the Advertiser must pay at the stipulated rate for all 
the advertisements which have in fact been published/released.

10. The Advertiser hereby warrants to IHS Markit that its 
advertisements do not in any manner whatsoever, infringe any third 
party’s existing intellectual property rights including copyright; 
that the advertisements contain nothing objectionable, indecent, 
immoral, defamatory or illegal. The Advertiser shall indemnify, 
defend and hold harmless IHS Markit, at all times, against any 
claim, loss, injury or damage which may be occasioned to/against 
IHS Markit in relation of any breach of this warranty and/or arising 
from the placing of its advertisement in the IHS publications and/or 
from commencement of any advertising campaign or otherwise. 

11. Each invoice rendered by IHS Markit to the Advertiser shall be 
paid within thirty (30) days date of the invoice. Should any invoice 
remain unpaid after the expiry of the said thirty (30) days, then 
IHS Markit reserves the right to charge interest on the outstanding 
invoice at the rate of five percent (5%) above the European Central 
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Bank ”Marginal lending facility” rate. Such interest shall accrue on a daily 
basis from the due date until the date of actual payment of the overdue 
amount. The interest shall be paid immediately on demand by IHS Markit. 
Notwithstanding the above provisions, where the Advertiser’s agency 
fails to pay by the due date, IHS Markit shall have a right to make 5% 
reduction on the gross rate for calculation of any commission otherwise 
allowed to the Advertiser’s agency and IHS Markit may, at its option, to 
recover payment in full directly from the Advertiser, unless the Advertiser 
has already paid its agency. In the event that IHS receives such payment 
from the Advertiser, IHS Markit shall, subject to any other claims it may 
have against the agency remit to the agency forthwith on receipt of 
payment, the commission due to the agency calculated in accordance 
with sub-clause (a) above. Without prejudice to the above rights, where 
there is a delay in the payment by the due date with respect to the 
print advertising, IHS Markit, in its sole discretion, may discontinue the 
provision of the advertising service(s) if Client does not pay any invoice 
within the payment period provided in Clause 11 of this Agreement. With 
respect to Digital Advertising, IHS Markit shall have the right to withdraw 
the digital advertisement from the web site (unless otherwise agreed by 
IHS Markit and confirmed in writing).

12. a. A complimentary copy of the Magazine will be provided for each 
display advertisement therein, for the personal use and retention by  
the Advertiser. 
b. The Advertiser’ agency placing a full or half page of the display 
advertisement either by themselves or through its agency in the 
Annuals, Biannuals and/or Handbooks shall receive a tear sheet of the 
Advertisement, for their record.
c. Upon written request of the Advertiser and/or the Advertiser’ agency to 
HIS a PDF copy of the classified advertisement may be provided for their 
record. For avoidance of doubt, no complimentary copy of the Magazine 
will be provided for any classified advertisement.
d. The export, re-export or transfer of the Annuals, Bi-annuals and/
or Handbooks may be controlled by U.S. and UK export control laws 
and in the event, the Advertiser decides to transfer above mentioned 
complimentary copy(s), the Advertiser shall ensure that such transfer/
export is not prohibited and is in compliance with the U.S., UK and any 
other applicable nation laws.

13. Should the Advertiser fail to supply advertisement material of an 
acceptable standard or instructions by the specified Copy Deadlines for 
any issue or edition/campaign, and has not cancelled or amended the 
issue date/Flight Date as the case may be, as originally made, then IHS 
reserves the right to charge the full cost of the advertisement booked.

14. IHS Markit may charge to the Advertisers’ account the cost of 
enforcing any of its rights against it for nonpayment of outstanding 
amount in accordance with payment terms as stated under Clause 11 
above including any expenses incurred by reason of the its breach of 
these terms and conditions. Should IHS Markit refer an outstanding 
account to either a debt collection agency or solicitors for collection, 
then any further business to be transacted with that Advertiser would be 

handled on a pro forma basis.

15. The Advertiser may not sub-let or dispose in any way of space booked 
in any IHS Markit publication or service.

16. Both parties represent and affirm that (i) they will comply with all 
applicable country laws relating to anti-corruption and anti-bribery, 
including the US Foreign Corrupt Practices Act and the UK Bribery Act; 
and (ii) they will not promise, offer, give or receive bribes or corrupt 
actions in relation to the procurement or performance of this Agreement. 
For the purposes of this section, “bribes or corrupt actions” means any 
payment, gift, or gratuity, whether in cash or kind, intended to obtain or 
retain an advantage, or any other action deemed to be corrupt under the 
applicable country laws’.

17. In the event of breach of any of the provisions of these terms and 
conditions by IHS Markit, IHS Markit’ total aggregate liability for any 
damages/losses incurred by the Advertiser arising out of such breach 
shall not exceed at any time, the amount already paid for the related 
advertisement by such Advertiser. In no event shall IHS Markit be liable 
for any indirect, special or consequential damages of any kind or nature 
whatsoever, suffered by the Advertiser, including, without limitation, lost 
profits or any other economic loss arising out of or related to the subject 
matter of these terms and conditions.

18. Either party may be excused from the performance of any obligation 
under this Agreement (other than payment obligations) due to any 
act or condition whatsoever beyond the reasonable control of and not 
occasioned by the fault or negligence of such party.

19. These terms and conditions and any dispute or claim arising out of or 
in connection with them or their subject matter shall be governed by and 
construed in accordance with the laws of England and Wales and shall be 
subject to the exclusive jurisdiction of English Courts.

20. No term of this Agreement is intended to confer a benefit on or to be 
enforceable by, any person who is not a party to this Agreement.

Copyright © 2016 IHS Markit. All Rights Reserved

About IHS Markit
IHS Markit (Nasdaq: INFO) is a world leader in critical information, analytics and solutions for the 
major industries and markets that drive economies worldwide. The company delivers next-generation 
information, analytics and solutions to customers in business, finance and government, improving 
their operational efficiency and providing deep insights that lead to well-informed, confident decisions. 
IHS Markit has more than 50,000 key business and government customers, including 85 percent of the 
Fortune Global 500 and the world’s leading financial institutions. Headquartered in London, IHS Markit 
is committed to sustainable, profitable growth.

For more information www.theenergydaily.com

THE ENERGY DAILY
1300 Connecticut Ave NW 
Suite 700 Washington,  
DC 20036 United States

7304-SK-1216

Sabrina Ousmaal 
E  Sabrina.Ousmaal@ihs.com


