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Consumer goods sector drives US growth at start of 2016

B Consumer goods tops new US sector PMI
league table, followed by financials

® Consumer-led growth in 2015

B Weak trend in basic materials output amid
record drop in input costs

The first public release of US Sector PMI® data from
Markit signalled higher output in all of the monitored
sectors apart from consumer services during
January. Consumer goods was the best-performing
of the sectors monitored. It also registered the fastest
growth in new orders and was the only sector to see
backlogs increase at the start of 2016.

In contrast to its manufacturing counterpart, consumer
services was bottom-ranked in January, reflecting the
first reduction in output for nearly two years. This
contrasted with the trend seen during 2015, when
activity rose at the same marked pace as consumer
goods output on average. Moreover, new business in
consumer services fell for a second month running,
signalling a further weak trend in activity as the first
guarter progresses.

Output meanwhile rose solidly in financials and
industrials at the start of 2016, and firms based in the
technology, healthcare and basic materials sectors
all also saw modest expansions in output.

Consumer-led growth in 2015

The January results follow a year in which the sector
data signalled broad-based growth of the US economy,
with all of the surveyed sectors recording solid
expansions on average in 2015. However, while
consumer goods and services led the growth
rankings across the year as a whole the data point to
weakness in tourism & recreation in recent months,
with the strength of the dollar and the threat of
terrorism being possible contributory factors.

Other strong performers last year included financials,
healthcare and industrials. Technology and basic
materials lagged behind slightly, but still saw robust
growth overall.
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US Consumer Goods vs Consumer Services PMI
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Hiring strongest in financials

Despite its outperformance with regard to output and
new work, consumer goods producers were still
outperformed by financial services companies when
it came to job creation at the start of 2016. The rate of
hiring in financials in January was the steepest since
September 2014.
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Basic materials facing challenging
conditions in 2016

Tellingly, employment stagnated in basic materials.
January was the first period since data collection
began (October 2009) in which staffing levels had
failed to increase. With output also barely rising, the
outlook for the sector in 2016 appears clouded with
uncertainty.

Underlying the fragility of the basic materials sector in
January was a series-record fall in input costs,
reflecting lower commodity prices, particularly oil and
metal-related. As a result, pricing power remained
weak, with charges rising only fractionally.
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For more information on US Sector PMI data, please
contact economics@markit.com.

US Basic Materials vs Manufacturing PMI

Output, sa, 50.0 = no change on previous month
70.0

Materials

45,0
DO OO0 0O dddd N NANNMMMMST T TN WWMLWO
O - - A A o o o A A A A A A A A A A A A AAAAA
B O
|53 Q 3 O Q 3 O Q. Q. Q. Q.
08<"08<~08<c°08<c"08<~08<>0S8

Source: Markit

Input Prices, sa, 50.0 = no change on previous month
80.0

e Bassic Materials

Manufacturing

400 ————————+——+—————+————————— 11—
OO0 0 0 0 d = o o4 NN NNMOMMMSST T T <0 WO WL o
AR A AR e B B B B B B B B B B B B B B
Bt A3 B C 5585858585385 5838¢%
0850850850808~ 08g>50S8

Source: Markit

Philip Leake

Economist

Markit

Tel: +44 1491 461014

Email: philip.leake@markit.com

The intellectual property rights to these data provided herein are owned by or licensed to Markit. Any
unauthorised use, including but not limited to copying, distributing, transmitting or otherwise of any data
appearing is not permitted without Markit's prior consent. Markit shall not have any liability, duty or obligation
for or relating to the content or information (“data”) contained herein, any errors, inaccuracies, omissions or
delays in the data, or for any actions taken in reliance thereon. In no event shall Markit be liable for any
special, incidental, or consequential damages, arising out of the use of the data. Purchasing Managers'
Index™ and PMI™ are either registered trade marks of Markit Economics Limited or licensed to Markit
Economics Limited. Markit is a registered trade mark of Markit Group Limited.
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