
 

 

Week Ahead Economic Overview
 Flash PMI data to provide first insight into 

global manufacturing at the end of first quarter 

 UK and US inflation updates 

 Final estimate of US fourth quarter GDP 

 Euro area business and consumer sentiment 

Markit releases flash PMI data for China, Japan, the 

eurozone and the US, all of which will provide fresh 

evidence on the health of the global economy at the 

end of the first quarter. Meanwhile, the US sees the 

release of final GDP numbers for the final quarter of 

2014, inflation figures are updated in both the US and 

the UK and business and consumer sentiment data are 

released across the euro area. 

Composite Output PMI 

 

With the Fed having removed the word “patient” from 

its policy statement, but also stating that this “doesn't 

mean we're going to be impatient", the health of the 

US economy in the first quarter will be crucial in 

determining if rates might rise as early as June. Official 

manufacturing and retail sales data have been weak in 

recent months, suggesting any hikes will be delayed 

until later in the year, but flash manufacturing and 

service PMI results will be watched to see if the 

economy rebounded in March. 

Inflation figures are also released and in the US and 

are expected to remain negative, having signalled a 

0.1% drop in prices on the previous year in January. 

US prices are being hammered down by low oil prices 

and falling import prices, the latter resulting from the 

dollar’s strength, but any signs of core inflation picking 

up will also bring forward rate hike expectations. 

The Commerce Department will also publish final US 

GDP numbers for the fourth quarter of last year. The 

initial estimate of 2.6% annualised growth was revised 

down to 2.2%, indicating that growth more than halved 

compared to the third quarter’s 5.0%. Any significant 

revisions could also affect the timing of the first rate 

hike. 

US GDP and the PMI 

 

In the UK, consumer price inflation is updated, and is 

expected to remain well below the Bank of England’s 

target, after dropping to just 0.3% in January. 

Policymakers want inflation to remain low to help boost 

consumer spending and drive growth, but don’t want 

low inflation to feed through to weaker wage 

negotiations. Markit’s Household Finance Index™ 

indicates that lower inflation has become the most 

important driver of household wellbeing and therefore 

consumer spending. Any drop in inflation could 

therefore exacerbate deflationary concerns, but any 

unexpected increase will cause worries that the 

recovery could stall. 

Flash PMI data are meanwhile released in the 

eurozone. The ECB, having kicked off its €60bn per 

month asset purchase programme this month, will be 

hoping to see business activity building on the nascent 

recovery evident in February. February data showed 

the currency bloc’s manufacturing sector still struggling 

to show any meaningful expansion, but an upturn in 

service sector activity meant that the Composite 

Output Index hit a seven-month high. The survey data 
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http://www.markit.com/Commentary/Get/19032015-Economics-US-Fed-opens-door-for-higher-rates-but-softens-blow-with-dovish-outlook
http://www.markit.com/Commentary/Get/17032015-Economics-US-economy-worries-mount-as-manufacturing-output-falls-for-third-month-running
http://www.markit.com/Commentary/Get/12032015-Economics-US-retail-sales-trend-worst-since-2009
http://www.markit.com/Commentary/Get/27022015-Economics-Sharper-than-previously-thought-GDP-slowdown-unlikely-to-worry-US-policymakers
http://www.markit.com/Commentary/Get/27022015-Economics-Sharper-than-previously-thought-GDP-slowdown-unlikely-to-worry-US-policymakers
http://www.markit.com/Commentary/Get/18032015-Economics-UK-household-survey-highlights-economy-s-dependence-on-low-inflation
http://www.markit.com/Commentary/Get/02032015-Economics-Eurozone-manufacturing-suffers-ongoing-malaise-but-looks-poised-for-upturn
http://www.markiteconomics.com/Survey/PressRelease.mvc/e1972f0591de4394aa4e977fcad4d0a1
http://www.markiteconomics.com/Survey/PressRelease.mvc/e1972f0591de4394aa4e977fcad4d0a1
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are currently signalling GDP growth of around 0.3% in 

the opening quarter of 2015.  

Eurozone GDP and the PMI 

 

Sources: Markit, Ecowin 

In Germany, Ifo updates its business climate data, 

after the index climbed to a seven-month high of 106.8 

in February. Other important releases in the currency 

union include consumer confidence numbers for the 

eurozone, detailed fourth quarter GDP data in France 

and industrial orders and retail sales numbers in Italy. 

Ifo business climate and the PMI 

 

Having cut banks’ reserve ratio requirements again in 

early February, policymakers will be hoping to see 

renewed signs of life in China’s manufacturing sector. 

March’s flash PMI survey results will give further 

insights into the performance of China’s economy at 

the end of the first quarter, after February data 

signalled the first improvement in operating conditions 

in four months.  

Japan’s economy has pulled out of recession at the 

end of last year and February’s manufacturing PMI 

signalled the strongest rise in output in nearly a year. 

The flash PMI survey data for March will be eagerly 

awaited for signs that the sector continued to expand 

at the end of the first quarter. Inflation data for Japan 

will also be eyed amid concerns that Japan is sliding 

back into deflation 

 

Monday 23 March 

The European Commission releases an update on 

consumer confidence numbers, while current account 

data are out in Greece. 

Meanwhile, the Confederation of British Industry issues 

orders figures. 

In the US, the National Activity Index is updated 

alongside the release of home sales numbers. 

Tuesday 24 March 

Flash PMI results for Japan, China, the eurozone and 

the US are released by Markit. 

Import price numbers are out in Germany, while Italy 

sees the release of wage inflation figures. 

Inflation data are updated in the UK and the US, with 

the latter also seeing the release of house price 

numbers. 

Wednesday 25 March 

Economic sentiment data are released in Germany by 

Ifo, while business confidence numbers are out in 

France. 

In Italy, trade balance data are issued. 

Brazil sees the release of consumer confidence 

numbers and current account data. 

Durable goods data and building permit numbers are 

out in the US. 

Thursday 26 March 

The South African Reserve Bank announces its latest 

interest rate decision. The country also sees the 

release of producer price numbers. 

M3 money supply data are meanwhile issued for the 

euro area. 

Germany sees the release of Gfk consumer 

confidence data. 

In France, detailed GDP figures for Q4 are published. 

The Office for National Statistics releases retail sales 

numbers for the UK. 

http://www.markiteconomics.com/Survey/PressRelease.mvc/bc53a64bf226406d94fcc16284db2bbe
http://www.markit.com/Commentary/Get/16022015-Economics-Japan-lifts-out-of-recession-boosting-equities-and-hitting-bonds
http://www.markiteconomics.com/Survey/PressRelease.mvc/83eeef8035ec47408f22d0c32d17f783
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Unemployment data are out in Brazil. 

Flash Services PMI numbers and initial jobless claims 

data are issued in the US. 

Friday 27 March 

Household spending data, inflation numbers and 

unemployment figures are all updated in Japan. 

Italy sees the release of retail sales and industrial 

orders data. 

Meanwhile, consumer confidence numbers are issued 

in France. 

GDP data are published in Brazil. 

Final fourth quarter GDP data and the 

Reuters/Michigan Consumer Sentiment Index are 

released in the US. 
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