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Issue Date Primary Feature Specials Profiles & Directories Industry Events

1/8 Jan Global Outlook

15/22 Jan Soap & Detergents ACI Show Daily ACI Annual Meeting & Convention 2018 - Jan 
29 - Feb 3,  JW Marriott Orlando Grand Lakes 
Orlando; Orlando, FL

29 Jan/ 
5 Feb

Digitization

12/19 Feb Renewables Personal Care & Products Council Annual 
Meeting 2018 - Feb. 25 - 28, The Breakers, 
Palm Beach, FL

26 Feb/ 
5 Mar

Catalysts

12/19 Mar Petrochemicals Harvey Study

DCAT WEEK 2018, March 19 - 23, New York 
Intercontinental Hotel, New York 

92nd Annual DCAT Dinner March 22, New York 
Intercontinental Hotel, New York

33rd Annual World Petrochemical Conference 
- March 19 -23, Houston TX

AFPM International Petrochemical Conference 
2018 (Formerly NPRA) - March 25 - 28, Grand 
Hyatt San Antonio, San Antonio

26 Mar/ 
2 Apr

M&A In-Cosmetics Global 2018 - April 17 - 
19, Amsterdam

CCNJ Annual Meeting 2018 - April 30 - 
May 1, Princeton, N�

9/16 Apr Fine & Specialty 
Chemicals

Informex profiles Interphex 2018 - April 17 - 19,  New York, NY

ASC 2018 Annual Spring Convention & EXPO - 
April 23 -25, Miami, FL

INFORMEX USA 2018 - April 24 - 26,  
Pennsylvania Convention Center, 
Philadelphia, PA

23/30 Apr Plastics NPE - May 7 - 11, Orlando, FL

7/14 May Distribution NYSCC Suppliers’ Day 2018 - May 15 - 16 , 
Jacob Javitz Center, NYC, NY

FECC Annual Congress 2019 - June 4 -6, 
Nice, France 

PEPP 2018:  26th Annual Polyethylene-
Polypropylene Chain Forum - �une 26 - 
28, Dusseldor!, Germany

www.cleaninginstitute.org www.chemweek.com
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2016 ACI Board Chair Tom O’Brien, 
Sasol; and Melissa Hockstad, ACI 
President & CEO.

ACI 2017: UPBEAT OUTLOOK AT 91ST 
ANNUAL MEETING

Cleaning products suppliers and formu-
lators expressed optimism about 2017 
prospects, with some citing improved 

expectations for growth in the United States 
and solid conditions globally, as leaders in 
the sector gathered at the American Cleaning 
Institute’s annual meeting and convention 
held this week in Orlando.

The meeting also marked the change in 
ACI leadership with new president and CEO 
Melissa Hockstad, who joined ACI in early 
January, succeeding president emeritus Ernie 
Rosenberg who has led ACI for 17 years.

“We have a very busy year ahead of us,” 
Hockstad told attendees at the ACI President’s 
reception. “There is a new Administration, 
new initiatives, new challenges and new 
opportunities. We are here to protect and 
advance member interests in the face of 
increasing legislative and regulatory proposals 
that impact the cleaning products industry. 
ACI is the trusted voice of the industry and a 
high value educational resource for members, 
media and the public.”

Suppliers and formulators note volatility 
on feedstocks as well as demand but said that 
product offerings that provide improved sus-
tainability and performance continue to drive 
steady, profitable growth.

“Agility and understanding the market 
and being closely involved with customers 
is critical,” says Hans Reiners, president of 
BASF’s performance chemicals division. “The 
underlying growth trends remain sustainabil-
ity and performance, which are both driven 
by innovation.”

Feedstocks, particularly oleochemicals, 
remain volatile. “Lauric oils have been on a 
steady rise since late 2015,” says Tom Nelson, 
global sales director for P&G Chemicals. 

“The availability of lower-cost petrochemi-
cal feedstocks has formulators looking at 
what they can do to maximize use of lower 
feedstock formulations but you still have not 
seen the demand destruction you would have 
expected. The business is still consuming.”

Overall, P&G Chemicals is expecting 
steady demand for fatty alcohols. “Our capac-
ity is highly utilized,” Nelson says. “We have 
internal demand and steady merchant sales. 
We are always looking at next expansion but 
with the amount of capacity available we will 
do an evaluation to see whether we are better 
off buying material. We do have to make sure 
that any supply meets our commitment to 
ensure no deforestation across the palm oil 
chain.”

Xiaolan Wang, senior vice president (vp) 
for Evonik’s household care business, says  cus-
tomers expect to see improved value growth 
potential in North America. “On the cleaning 
side of market, you could argue volume is not 
an appropriate dimension to measure success. 
Consumers want better sensory effects or feel, 
fragrance retention, skin compatibility as well 
as biobased materials.” 

Evonik’s cleaning products business 
was strengthened by the acquisition of Air 
Products’s specialty additives unit. Air Products 
focused on industrial and institutional (I&I) 
cleaning markets with strong positions in 
nonionic alcohol ethoxylate surfactants and 
amines. “It’s broadened our technology offer-
ing and market channels,” Wang says. “We 
have more [tools] available in the drawer.”

Evonik’s existing customers in home care are 
expressing interest in Air Product’s I&I offer-
ing and vice versa, says Deborah Anderson, 
global manager functional additives/house-
hold care. “We are just starting explore syner-
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gies in terms of growth as the deal only closed 
three weeks ago. The [acquired] Air Products 
business was very North America-centric 
because that’s where the manufacturing assets 
are based,” Anderson. “We are looking to 
leverage Evonik’s global network to expand 
the business.”

Sustainability, whether it be renewable 
ingredients, greener chemistries, or energy-
saving functionality like cold-water wash for-
mulations, remains an embedded trend in the 
cleaning products industry.

“These products are directly in people’s 
homes, so there is a very high sensitivity to 
products used in this industry, more than oth-
ers, and that drives the focus on sustainability 
and what we can do as an industry to respond 
to customers’ needs,” says Thom Stephens, 
global sales and marketing director, indus-
trial chelates at AkzoNobel. “Nobody wants 
to sacrifice on performance or price, but we’re 
looking to always move the bar.” 

Consumers expect a lot of things, but they 
also expect it without paying the premium for 
it, says Loan Mansy, general manager, North 
and South America at AkzoNobel. “So we 
have to be really smart and really innovative.” 

Christian Vang, head of Clariant's business 
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Bespoke chemicals
seamless service

Custom Manufacturing

COMPLEX QUIMICA, S.A. DE C.V. 
Monterrey, Mexico

Tel: 011 (5281) 8124-0400
Fax: 011 (5281) 8124-0404

Contact: Marco Martinez
mmartinez@complexquimica.com

www.complexquimica.com
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APIC 2018 - May 9 - 10, �uala, Lumpar, Malaysia
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21/28 May 2018 BIO International Convention  
June 4 - 7, Boston, MA

Chemspec Europe 2018 - June 20 - 21, 
Cologne, Germany

4/11 Jun A£er the 
mega-mergers…

18/25 Jun Electronic chemicals SemiCon West 2018 -  July 10 - 12,  Moscone 
Center, San Francisco, CA

2/9 Jul Responsible Care

16/23 Jul Finance

30 Jul/ 
6 Aug

Executive 
compensation

13/20 Aug Canada

27 Aug/ 
3 Sep

Billion Dollar Club China Global Plastics Summit 2018 - Oct. 30 - Nov 1, 
Chicago, IL

10/17 Sept Pharma CPhI Worldwide 2018 - October 9 - 11,  
Madrid, Spain

ASC Fall Adhesives & Sealants Council 
Convention 2018 - TBD

24 Sep/ 
1 Oct

European 
petrochemicals

8/15 Oct Latin America

22/29 Oct Distribution Harvey Study Distribution profiles

Annual National Association of Chemical 
Distributors (NACD) 2018 - November 12 -15, 
Omni La Costa, Carlsbad, CA

EMEA Aromatics & Olefins Conferences  - TBD

5/12 Nov Middle East

19/26 Nov Engineering &
Construction

3/10 Dec Sustainability

17/24 Dec Institutional 
investors/finance 

Harvey Study

36th World Methanol Conference & Workshop 
- October 5 - 6, Vienna, Austria

Adhesives & Sealants
Directory

European Petrochemical Association 2018 
(EPCA) - October 7 -10, Vienna, Austria

Asia Chemical Conference & Workshop 
2018 - October 31 - November 2, Singapore

Latin American Petrochemical Association 
(APLA) 2018 - Nov. 10 - 14, Cancun, Mexico

Paints & Coatings 
Redbook

Soaps & Cosmetics 
Bluebook

M
AY

JU
N

E
JU

LY
AU

GU
ST

SE
PT

EM
BE

R
O
CT
O
BE
R

N
O
VE
M
BE
R

DE
CE
M
BE
R

Industrial Gases

Catalysts

Logistics, Ports &
Terminals

PEPP 2018 -  June 26 - 28,  Dusseldorf, Germany

Gulf Petrochemical Association (GPCA) 13th 
Annual Forum - November 27 - 29, Dubai, UAE

Global Plastics Summit- October 30 - 
November 1, Chicago, IL

9th China Petroleum and Chemical 
International Conference (CPCIC) - 
September 11 - 13, Chengdu, Shichuan, China

Global Chlor Alkali Conference 
September 11 - 12,  Bordeaux, France




