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About us
With an audience of 150,000 readers 
worldwide, Chemical Week allows you 
to deliver your message in the formats 
that best meets your marketing goals.
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Testimonials
Preferred information service by CEO’s

“I consistently read Chemical Week from cover to 
cover.  Chemical Week does a tremendous job of 
keeping Dow people connected to the latest news and 
developments, providing a unique prospective on the 
industry activities, market dynamics, and economic 
trends that are so critical to the strategic decision 
making process.” – Andrew Liveris, Chairman & CEO of 
The Dow Chemical Company

“Thank you for the Chemical Week article 
and the privilege and honour you have 
given us by reserving the front page. I read 
the article more than once and we all agree 
that nothing at this level of completeness 
and reliable details has ever been written 
about Versalis before. I know our people 
in every site will be proud of reading it and 
showing it around, having all contributed 
to the turnaround.” - Daniele Ferrari, CEO 
of Versalis

“I am deeply impressed by Chemical Week’s work 
ethic and strong industry connection” - Ren Jianxin, 
President of ChemChina
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Print
The chemical industry’s 
#1 publication for over 
100 years.

Digital
Anchored by chemweek.com  ,  
our digital advertising opportunities 
touch our online and mobile 
audience 24/7.

Advertising opportunities

https://chemweek.com/cw
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Magazine

Print Magazine 

Build your brand with display advertising   
in Chemical Week magazine, the cornerstone 
of our portfolio of media and data delivery 
products, considered a business essential by 
key chemical industry decision makers.

Digital Magazine

Chemical Week is an online publication 
that includes all the content from the print 
magazine, with additional functionality    
and branding opportunities  .  

Use your advertisement in the Digital Edition to:

Extend your brand

Distributed to a global audience of over 17,400 

https://view.imirus.com/396/document/12670/page/35
https://view.imirus.com/396/document/12670/page/35
https://view.imirus.com/396/document/12670/page/35
https://view.imirus.com/396/document/12670/page/35
https://chemweek.com/CW/advertise/print
https://view.imirus.com/396/document/12644
https://view.imirus.com/396/document/12670/page/35
https://view.imirus.com/396/document/12644/page/27


Print

Digital 

Design your 
marketing campaign

A
zelis’ acquisition of KODA has enhanced its position as a 
leading global specialty chemicals distributor. Azelis Amer-
icas, with a focus on North and South America, continues 
to invest in technical capabilities and foster closer collabo-
ration with principals and customers to meet the needs of 
the evolving specialty chemical distribution market.

Azelis Americas is a leader in specialty chemicals distribution with a 
focus on coatings, adhesives, sealants and elastomers (CASE); construc-
tion, personal and household care; pharma, specialty ag, lubricants; 
inks; and plastics. “The KODA name has been replaced and we’ve 
rebranded ourselves as Azelis Americas,” says Azelis Americas President 
and CEO Frank Bergonzi. “We have maintained our regional identities, 
particularly in the CASE and personal care markets, where our brand 
equity is valuable.  As part of the Azelis Group, we are now truly one of 
the leading specialty distributors in the world,” Bergonzi says.

Azelis Americas will continue to adapt to the evolving specialty 
chemical distribution market landscape. “We remain highly focused 
on leveraging deep technical expertise and market knowledge, 
working in strong collaboration with principals, a strong network of 
technical labs to support innovation, and commitment to customer 

service,” Bergonzi says. “We have highly focused companies with a 
strong history of technical selling capabilities across all of our market 
segments. A high percentage of our team has technical degrees and 
across the sales organization we average more than twenty years 
industry experience.”

Technical capabilities
Organic growth and principal synergies are both high strategic priori-
ties for Azelis Americas. “Azelis had no US footprint. They had a pharma 
presence in Canada,” Bergonzi says. “Yet, we have very similar cultures 
and approach to the business. There is a common focus on specialties 
and a commitment to technical expertise and deep market knowledge 
supported by application labs. We have a very similar approach to prin-
cipals and how we represent them in the market. 

Opportunities remain strong, as the market for specialty chemical 
distribution should continue to grow faster than the overall chemical 
market. “Principals will continue to look very closely at customer seg-
mentation,” Bergonzi says. “Principals will outsource smaller, non-stra-
tegic customers. And in specialties, especially, exclusivity and full 
transparency is the name of the game,” Bergonzi says. “Principals want 

Azelis Americas strengthens its 
  specialty platform

An IHS Chemical Week Special Publication

AS SEEN IN 

GE to sell water treatment unit
DRT to acquire Pinova assets for $150 million

ALSO IN THIS ISSUE

Looking to the 

Middle East producers must adapt to low oil prices
future

IHS Chemical Week

cwkcover_110716.indd   1 11/2/16   2:56 PM

Supplements 
Distributed to a global audience of over 17,400
Our Custom Publishing Division creates special supplements offering 
the impact of advertising combined with the scope of a public relations 
campaign – all in one professionally designed piece.

Our editorial team will offer guidance on content, design and vision of the 
advertorial itself, and manage the production process from A – Z for you.  
Once complete, we will distribute to our select, qualified audience. 

Reprints and digital edition will provide your business with compelling 
cross-branding   marketing collateral.

https://chemweek.com/CW/advertise/sponsored-content
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Special sections
Print  , online   and combined

Reprints / E-Prints
Reprints and e-prints are 
effective educational or 
promotional tools, and add 
credibility to your marketing 
and sales efforts.

Cover wraps / Insert cards
Images replicating traditional 
print cover wraps and blow in 
cards can be added over any 
page. This feature increases 
exposure and brand awareness 
for your company as these 
images must be closed by the 
reader in order to view the page 
underneath.

Cover “0” ad
Your ad can be attached to the 
left of our cover for all viewers 
to see. Get noticed with the 
additional cover image feature.

Through its three leading regional companies, Azelis Americas CASE 

is able to deliver quality products and superior technical support 

with regional focus and attention, while leveraging their expertise 

and infrastructure across a national footprint. With three application 

labs to help its expert technical sales team, Azelis Americas CASE is 

prepared to solve the toughest industry challenges within the CASE 

(Coatings, Adhesives, Sealants and Elastomers) end-markets. With 

more than twenty strategically located warehouses across the U.S., 

Azelis Americas CASE has you covered.

We are Azelis Americas 

CASE
INDUSTRIAL CHEMICALS

www.azelisamericas.com

RIBELINP.T. HUTCHINS

Azelis Americas CASE Coverage by Region 

Azelis Americas CASE Application Labs

Chemical Week

27 February/6 March 2017

chemweek.com

asia 
Strong yen weighs on Japanese 
results

P19

Top of The news 
Tronox to acquire Cristal 
titanium dioxide business

P7

americas 
OxyChem, Mexichem start up 
Ingleside cracker

P9

europe 
BASF’s earnings rise on higher 
margins

P15

Fuels, regulation drive growth

Refinery catalysts

Chemical Week
15/22 May 2017

chemweek.com

AsiA 
Strong yen squeezes  
Japanese results

P17

top of the news 
Dow CEO Liveris to  
stay on until July 2018

P7

AmericAs 
Avantor to acquire  
VWR for $6.4 billion

P9

europe 
PPG considers options after 
AkzoNobel rejects third bid

P15

one
CEO Pierre Brondeau leads 

FMC to agchem heights

Tier

As seen in

Digital 
Feature

https://chemweek.com/CW/advertise/print
https://view.imirus.com/396/document/12644
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Buyers’ guide 
One time buy. Twelve months of sales
Put your products directly in front of a global 
audience of buyers, at the moment they are 
making purchasing decisions.

Connectivity lifts chip outlook

Electronicchemicals

Chemical Week
26 June/3 July 2017

chemweek.com

AsiA 
Sinopec, Linde form JV to 
supply gases at Ningbo cluster

P17

top of the news 
Celanese, Blackstone to form 
$1.3-billion acetate tow JV

P7

AmericAs 
Braskem to proceed  
with Texas PP plant

P9

europe 
Syngenta unveils growth  
plan under new ownership

P13

https://cdn.ihs.com/Connect/Content/ChemWeek/pdf/CWBG-2017_lo-res.pdf
https://www.chemweek.com/CW/advertise/buyers-guide
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Brand marketing
Stories that influence the influential…
Brand amplification programs –  
Multimedia programs that grow brand awareness

Podcasts

https://chemweek.com/CW
https://wpc.ihsmarkit.com/event-gallery/
https://chemweek.com/CW/advertise/webcasts
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Chemweek.com 
Over 43,000 unique monthly visitors  make about 
65,000 visits, generating 170-180,000 impressions.*

Chemweek.com
The most up-to-date news coverage and analysis    
for the chemical industry

‒‒ One of the best search engines in the industry

‒‒ Access to the Chemical Week Buyers’ Guide  

‒‒ Industry events   information

Online ads
Traditional Banners available in all 
industry standard sizes:

‒‒ Leaderboard:	 728x90 pixels

‒‒ Sm banner:	 300x90 pixels

‒‒ MPU:		  300x250 pixels

‒‒ Mobile:		  320x50 pixels

Mobile
A responsive site allows our 
readers to access our content 
while they are on the move  
through their mobile devices.

Read More   

‒‒ Leaderboard:	 320x50 pixels

https://chemweek.com/CW/Site/CWLAT
https://chemweek.com/CW/advertise/buyers-guide
https://chemweek.com/CW/advertise/buyers-guide
https://chemweek.com/cw/
https://chemweek.com/CW/Site/CWLAT
https://chemweek.com/CW/advertise/buyers-guide
https://www.ihs.com/info/1116/chemical-events-updates.html
https://chemweek.com/cw/
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Newsletters
Chemical Week offers a comprehensive portfolio 
of newsletters tailored to its readers’ interests.

Chemical Week Business Daily
Distributed Daily to 1,131 global subscribers. Read More   

Chemical Week Insider
Distributed weekly to 60,800 global subscribers. 

Custom e-newsletters
Distributed monthly to over 44,000 global audience

‒‒ Specialty Chemicals

‒‒ Basic Chemicals

‒‒ Finance and Acquisitions

‒‒ Asioa Chemicals

https://chemweek.com/cbd
https://chemweek.com/CW/Site/CWLAT
https://www.chemweek.com/CW/advertise/banners-newsletters
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2017 EDITORIAL CALENDAR  Subject to change

Issue 
Date

 Feature Bonus Distribution Ad Close Materials 
Due

Webinars/ 
Emedia

28 Aug/ 
4 Sep

Electronic Chemicals 18 Aug 25 Aug Repositioning for 
success in Europe 
webinar

11 Sep European 
Petrochemicals

Adhesives & Sealants 
Directory

51st European Petrochemical 
Association 2017 
Sept 30 - Oct 3, Berlin

25 Aug 1 Sept

18/25 Sep Billion Dollar Club

Plastics & Managing 
Specialty Chemicals

LAPPC 2017 1 Sep 15 Sept

2/9 Oct Africa

Ag Chem

Paints & Coatings 
Redbook

Pharma

Global Plastics Summit -  
Oct 11-13, Chicago, IL

Asia Chemical Conf & Workshop, 
Nov. 2017

ASC Adhesives & Sealants 
Council 2017

CPhI Worldwide 2017 -  
Oct 24 - 26, Germany

22 Sep 29 Sep New industry 
leaders podcast

GPS TV

Editorial calendar
Align your marketing campaigns with related content for optimal results: 

https://cdn.ihs.com/www/pdf/ChemicalWeek_Editorial_Calendar.pdf
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16 Oct Latin America APLA - Nov 11 - 14,  
Rio de Janeiro, Brazil

29 Sep 6 Oct

23/30 Oct Distribution

Harvey Study

Distribution Profiles

Annual National Association of 
Chemical Distributors (NACD) -  
Nov. 13 - 16, Marco Island, FL

13 Oct 20 Oct

6/13 Nov Mideast 35th World Methanol Conf.  
Sept 30 - Oct 3, Berlin

27 Oct 3 Nov Feedstock 
landscapes in the 
mideast webinar

20/27 Nov E&C

Ag Chem

Soap & Cosmetics 
Bluebook

10 Nov 17 Nov

4/11 Dec Responsible Care 24 Nov 1 Dec Year in review 
podcast

18/25 Dec Institutional Investors

Year in Review

1 Dec 8 Dec

Editorial calendar cont.
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Readership
150,000 chemical industry professionals, from 
senior executives to plant managers, provide a 
powerful audience for your message.
Chemical Week has the greatest global reach with readers in over 
190 countries and more penetration into the financial community 
than any other chemical industry publication

Magazine 

17,400
Digital 
audience  

150,000

https://cdn.ihs.com/www/pdf/Reader%20Profile.pdf
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Chemical Week reader profile

‒‒ 64% hold management titles

‒‒ 45% are in corporate & senior level management

‒‒ 10% are in purchasing

‒‒ 88% of readers have taken action as a result of an ad/article

‒‒ 42% have requested information, recommended a purchase or bought a 
product/service advertised

‒‒ 80% regularly read 3 out of 4 issues

‒‒ They spend an average of 24 minutes reading each issue

‒‒ They have been subscribers for an average of 12 years

‒‒ 64% have referred an ad/article to a colleague

‒‒ 62% have visited an advertiser’s website

‒‒ There are 3.8 readers per copy

‒‒ Over 29% are in corporate management
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Chemical industry sector 

Basic Chemicals / Petrochemicals
Consulting

Specialty Chemicals
Engineering & Construction

Personal Care & Cosmetics/…
Adhesives & Sealants 

Distribution 
Environmental

Plastics/Plastics Additives
Financial Services

Equipment
Catalysts

Paint/Coatings
Water Treatment

Logistics/Transportation/Storage
Technology

Life Sciences/Pharma/ Fine Chemicals 
Development/Plant Sites

Bio Chems
Industrial Gases

0%

* Source: Harvey Research 2015

20%

4%
6%

7%

10%
12%

13%
15%
15%
15%

16%
17%

19%

19%

19%

19%
20%
20%

28%
38%

59%

40% 60% 80%
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Companies
Reader Markets

■  Basic Plastics / Petrochemicals
■  Pharmaceuticals / Specialty Chemicals
■  Allied Products
■  Engineering / Consulting
■  Other

28%

21%22%

25%

4%
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Distribution at trade shows
Trade shows where the magazine/supplement will be distributed:

In 2017

51st European Petrochemical Association 2017 
September - October, Berlin

5th Annual Asia Chemical Conference & Workshop 
November, Singapore

35th World Methanol Conference 
September - October, Berlin

7th Annual Latin American Petrochemicals and 
Polymers Conference | November, Rio de Janeiro

Global Plastics Summit 
October, Chicago

Annual National Association of Chemical Distributors 
November, Marco Island, FL

CPhI Worldwide 2017 | October, Germany GPCA | November, Dubai

In 2018

ACI Annual Meeting & Convention 2018 
January - February - Orlando, FL

92nd Annual DCAT Dinner | March - New York 

Personal Care & Products Council Annual Meeting 2018 
February - Palm Beach, FL

AFPM International Petrochemical Conference 2018 
March - San Antonio

33rd Annual World Petrochemical Conference 
March - Houston TX

In-Cosmetics Global 2018  
April - Amsterdam

DCAT WEEK 2018 
March - New York 

CCNJ Annual Meeting 2018 
April
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Interphex 2018 | April - New York Global Plastics Summit 2018 | August

ASC 2018 Annual Spring Convention & EXPO 
April - Miami, FL

CPhI Worldwide 2018 
October - Spain

INFORMEX USA 2018 
April - Philadelphia, PA 

ASC Fall Adhesives & Sealants Council Convention 2018 
September

NPE  | May - Orlando, FL EPCA 2018 | September

NYSCC Suppliers’ Day 2018 
May - New York

LAPPC 2018 | September

FECC Annual Congress 2019  
June - France 

APCA 2018 | October

PEPP 2018 | May Asia Chemical Conference & Workshop 2018 
October

APIC 2018 | May Annual National Association of Chemical Distributors 
(NACD) 2018 | November - Carlsbad, CA

2018 BIO International Convention 
June - Boston, MA

EMEA Aromatics & Olefins Conferences  
October

Chemspec Europe 2018  
June - Germany

36th World Methanol Conference & Workshop 
November

SemiCon West 2018  
July - San Francisco, CA

2018 Trade show cont.
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2018 advertising rates
BRAND MARKETING RATES

Webinar Series $50,000

TV $50,000

Podcasts series $30,000

Sponsored content series 
(Including infographics) 

$30,000

E-MEDIA RATES

www.chemweek.com

Leaderboard (728x90) $3,750/month

Standard (300x90) $3,225/month

Square (300x250) $3,000/month

E-newsletters

Leaderboard (728x90) $3,000/month

Square (300x250) $2,000/month

MAGAZINE RATES

Advert

4-color 1x 3x 6x 12x

Full page $8,500 $8,200 $7,800 $7,100

1/2 page $5,000 $4,825 $4,550 $4,100

1/3 page $4,000 $3,855 $3,650 $3,350

1/6 page $2,100 $1,975 $1,900 $1,725

Supplements

4 page supplement: $20,000
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Print advertising specifications

Custom Publishing
Our production team (editors, designers and marketers) 
will help design and distribute a tailor-made content 
piece to your target market

Webinars
Our production team (editors, designers and marketers) 
will help design and distribute a taylor-made webinar to 
your target market

TV

https://chemweek.com/CW/advertise/banners-newsletters
https://chemweek.com/CW/advertise/print
https://chemweek.com/CW/advertise/sponsored-content-module
https://chemweek.com/CW/advertise/webcasts
https://chemweek.com/CW/supplements
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Global Advertising Sales  
Joe Mennella 
T  +1 212.884.9534 
F  212.205.7123 
E  joseph.mennella@ihsmarkit.com

Global Advertising Sales  
John Markovic 
T  +1 203.449.4032 
F  212.205.7123 
E  johngmarkovic@gmail.com

Global Advertising Sales  
Nanette Santiago  
T  +1 212.884.9528 
F  212.205.7123 
E  nanette.santiago@ihsmarkit.com 

Global Advertising Sales |  
Mideast & Europe 
Ria Van den Bogaert  
T  +32 2 569 8905 
F  212.205.7123 
E  ria.vandenbogaert@ihs.com

Advertising Sales | India  
Dipali Dhar  
T  718.263.1162 
F  212.205.7123 
E  dipali.dhar@ihsmarkit.com

Sales Representative | Japan 
Katsuhiro Ishii 
T  +81.35.691.3335 
F  +81.35.691.3336 
E  amskatsu@dream.com

Sales Representative | Italy  
Ferruccio Silvera 
T  +39.02.284.6716 
F  +39.02.289.3849 
E  ferruccio@silvera.it

Sales Representative | China 
Sammi Wang 
T  +39.02.284.6716 
F  +39.02.289.3849 
E ferruccio@silvera.it

Get in touch
Key contacts 

americas regional
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ABOUT CHEMICAL WEEK 
IHS Markit (Nasdaq: INFO) is a world leader in critical 
information, analytics and solutions for the major industries 
and markets that drive economies worldwide. The company 
delivers next-generation information, analytics and solutions to 
customers in business, finance and government, improving their 
operational efficiency and providing deep insights that lead to  
well-informed, confident decisions. IHS Markit has more than 
50,000 key business and government customers, including 
85 percent of the Fortune Global 500 and the world’s leading 
financial institutions. Headquartered in London, IHS Markit is 

committed to sustainable, profitable growth.

 
chemweek.com

DISCLAIMER

The information contained in this presentation is confidential. Any unauthorized use, disclosure, 
reproduction, or dissemination, in full or in part, in any media or by any means, without the prior 
written permission of IHS Markit Ltd. or any of its affiliates (“IHS Markit”) is strictly prohibited. IHS 
Markit owns all IHS Markit logos and trade names contained in this presentation that are subject 
to license. Opinions, statements, estimates, and projections in this presentation (including other 
media) are solely those of the individual author(s) at the time of writing and do not necessarily 
reflect the opinions of IHS Markit. Neither IHS Markit nor the author(s) has any obligation to 
update this presentation in the event that any content, opinion, statement, estimate, or projection 
(collectively, “information”) changes or subsequently becomes inaccurate. IHS Markit makes no 
warranty, expressed or implied, as to the accuracy, completeness, or timeliness of any information 
in this presentation, and shall not in any way be liable to any recipient for any inaccuracies or 
omissions. Without limiting the foregoing, IHS Markit shall have no liability whatsoever to any 
recipient, whether in contract, in tort (including negligence), under warranty, under statute or 
otherwise, in respect of any loss or damage suffered by any recipient as a result of or in connection 
with any information provided, or any course of action determined, by it or any third party, whether 
or not based on any information provided. The inclusion of a link to an external website by IHS 
Markit should not be understood to be an endorsement of that website or the site’s owners (or 
their products/services). IHS Markit is not responsible for either the content or output of external 
websites. Copyright © 2017, IHS MarkitTM. All rights reserved and all intellectual property rights are 
retained by IHS Markit. Reproduction in whole or part without permission is prohibited.

https://chemweek.com/CW/Site/CWLAT
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