
The ACI Annual Meeting is the premier event for the global soap and detergents industry,  
providing a unique forum for networking and connecting colleagues from around the world.

Attended by over 600 executives, the ACI event typically is a hotbed for exchanging news and ideas, 
forming business relationships and learning of current market developments.

The 2019 ACI Show Daily by Chemical Week

Chemical Week, in conjunction with the ACI, will be distributing two special Show Dailies in Orlando, 
including a Special Live Digital Edition, reporting on developments in soaps and detergents, with 
up-to-the-minute news on markets, pricing initiatives, etc.  Reports from the meeting and opening 
events will be included in this high-profile publication.

Coverage will:

• Highlight the achievements of the ACI and its members

• Focus on the ACI’s most recent interactions with chemical suppliers

• Focus on the latest technologies from the top ingredient suppliers

• Highlight the business achievements and philanthropic initiatives of these suppliers

*  Advertisers in these special issues will be o�ered editorial positions, including photographs.

The ACI Convention Package includes an ad in the January 15/22 Soap and Detergents issue of Chemical Week issue,  plus ads in the 
two Show Dailies.  1,500 copies of each Show Daily will be distributed at the convention and digitally.

The first Show Daily will be included in our delegate bags as part of the registration package.

The second Show Daily will be produced live at the show and will be distributed at the convention. It will have current breaking cov-
erage of the meeting and will be distributed on the morning of February 1st in both print and digital formats.

* Both Show Dailies will again feature Special Digital Delivery to every registered ACI Member, plus the entire circulation of Chemical 
Week.

ADVERTISING CONTACTS:

2019 ACI Annual Meeting Advertising Program

Don’t miss these unique and powerful opportunities to get your message into the hands of Chemical Week’s unrivaled audience
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2019 ADVERTISING PACKAGE

The advertising package includes:

1. An ad in the January 14/21 Chemical Week, Soap and  
Detergents issue

2. Show Daily #1 – on January 28

3. Show Daily #2 – on February 1

4. Editorial coverage in the Show Dailies
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CLEANING SECTOR LEADERS GATHER 
FOR 2018 ACI CONVENTION

L eaders of the global cleaning prod-
ucts industry convene at the Grande 
Lakes Orlando this week in Orlando, 

Florida, for the American Cleaning 
Institute’s (ACI) 2018 Annual Meeting and 
Convention, 29 January-3 February. The 
event’s theme this year is “Energizing Better 
Cleaning.” The ACI Convention is recog-
nized as the global cleaning product supply 
chain’s premier business-to-business event. 

Among the highlights of this year’s 
Convention:
•  The return of the Innovation & New 

Technology Showcase. 
•  A keynote address from Bonnie St. John, 

Olympic Medalist. 
•  ACI member company Takasago will 

host a panel entitled “Coming Clean 
with Millennials.” The diverse consumer

panel will “dish the dirt on clean,” scrub 
away at the habits and rituals that penetrate 
millennials’ brand/product usage & loyalty, 
and freshen-up our understanding of just 
how eco-friendly millennials truly are.

The Women's Networking Forum and Panel 
will explore how companies can thrive through 
"Inclusive Leadership: Leveraging Differences 
to Drive Business Results." Panelists include 
three ACI Board members: Amway's Audra 
Davies, Clorox's Linda Rendle and BASF's 
Scott Thomson. Moderator Jennifer Thorpe-
Moscon of the global nonprofit Catalyst will 
discuss her organization's report, "Inclusive 
Leadership: The View from Six Countries."

The 92nd Annual Convention also fea-
tures policy and international issue brief-
ings, meetings of ACI’s expert standing 
committees, and a variety of networking 

supply chain is taking to address the 
industry's core material issues and high-
lights the progress made by member 
companies to decrease the industry's 
environmental footprint.

ACI’s Sustainability Report is also a final-
ist for the following awards:
•  PR News CSR Awards: Best 

Sustainability/CSR Report

ACI's 2017 Sustainability Report won the Print Publication category 
and received an honorable mention in the Annual Report category in 
the PR Daily Nonprofit PR Awards. 

PR Daily wrote that “the American 
Cleaning Institute (ACI) has had 
an impressive run of sustainability 

reports,” and the latest version “stands 
as an archetype for what a sustainabil-
ity report can do for an organization or 
industry.” ACI's fourth Sustainability 
Report, Foundations for Transformation, 
showcases the steps the cleaning product 

RECOGNITION

ACI SUSTAINABILITY REPORT  
RECEIVES SEVERAL HONORS

•  PR News Nonprofit Awards: Best 
Annual Publication/Brochure, External 
Publication/Report

Foundations for Transformation can be 
viewed online at www.cleaninginstitute.
org/Sustainability2017/. ■

events throughout the week. 
ACI and its members remain committed 

to improving the lives of people around the 
world. One way ACI and its members are 
able to make this happen is by supporting 
“Clean the World®”, which recycles discard-
ed hygiene products and distributes them to 
children, families and communities in need.  
Attendees will have multiple opportunities 
to contribute to Clean the World, including 
the annual Charity Duck Race and hygiene 
kit builds.The 2017 ACI Convention drew 
nearly 1,000 business leaders from 180 dif-
ferent companies and 30 different countries.

More than 100 companies are already reg-
istered for the 2018 Convention. Executives 
throughout the cleaning product supply 
know that the ACI Convention offers the 
world of cleaning in one convenient place.

Visit www.cleaninginstitute.org for the 
full agenda and latest updates on speak-
ers and other special events at the 2018  
ACI Convention. ■

ACCEPTED DIGITAL  
FORMATS 

Ads are required in the following formats:

Press/Print Optimized PDF (all fonts & 
graphics embedded), High-resolution (300 
dpi min.)

NOTE: We cannot accept native applica-
tion files, such as QuarkXPress.Film ads 
will incur a conversion charge.

YOU MAY FORWARD YOUR AD FILES:

Files smaller than 8 mb
email to: george.bourous@ihsmarkit.com

Files larger than 8 mb

Click or copy and paste to your browser the 
following link and follow instructions:

https://hightail.com/u/chemweek

Please e-mail confirmation to george.
bourous@ihsmarkit.com

SHOW DAILY AD SIZES

Standard Page
(8.2677” x 10.8268”)

“Plus .125 inches bleeds all 
around”

216.35 x 281.35mm

Standard Spread
(16.5354” x 10.8268”)

No bleeds on inside/gutter edges

1/3 Page Vertical
(2.3228” x 9.8425”)

“Plus .125 inches bleeds all 
around”

59mm x 250m

Half Page Vertical
(3.5827” x 9.8426””)

“Plus .125 inches bleeds all 
around”

91mm x 250mm

Half Page Horizontal
(7.3228” x 4.8031”)

“Plus .125 inches bleeds all 
around”

186mm x 122mm

1/3 Page Horizontal 
(3.0709” x 7.3228”)

“Plus .125 inches bleeds all 
around”

186mm x 78mm

1/3 Page Square
(4.8031” x 4.8031”)

“Plus .125 inches bleeds all 
around”

122mm x 122mm

SENDING US YOUR AD
FILE PREP

• Set up document to be final 
ad size

• Files for Full Page Ads should 
be set up for BLEED SIZE 
(8.5177” wide x 11.0768” 
deep).

• Do not compress

• All files must be converted to 
CMYK not RGB.




