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European Commission Green Paper on retail financial services 
 
London, March 16rd 2016 
 
 
Dear Sirs,  
 
We welcome the publication of the Green Paper (the “GP”) on retail financial services and appreciate the 
opportunity to provide you with our comments.1  
 
Introduction 
 
Markit 2  is a leading global diversified provider of financial information services and financial technology 
solutions.3 Founded in 2003, we employ over 4,000 people in 11 countries and our shares are listed on Nasdaq 
(ticker: MRKT). Markit has been actively and constructively engaged in the debate about regulatory reform in 
financial markets, including topics such as the implementation of the G20 commitments for OTC derivatives 
and the design of a regulatory regime for benchmarks. Over the past years, we have submitted more than 140 
comment letters to regulatory authorities around the world and have participated in numerous roundtables.  
 
Markit provides products and services that enhance transparency, reduce risk and improve operational 
efficiency of financial market activities. Our customers include banks, hedge funds, asset managers, central 
banks, regulators, auditors, fund administrators and insurance companies. By setting common standards and 
facilitating market participants’ compliance with various regulatory requirements, many of Markit’s services help 
lower compliance costs, level the playing field between small and large firms and foster a competitive 
marketplace. As an example, Markit’s KYC Services provide a standardised end-to-end managed service that 
centralises “Know Your Client” (KYC) data and process management.  
 
We also support investment managers, wealth managers, and brokers in creating solutions to facilitate their 
clients’ investment decisions (so called robo-advice).4 As a managed technology service working closely with 
our customers, we create innovative engaging designs that are easily implementable and support investment 
decisions. We believe Markit is one of the world’s largest employers of web designers focused solely on the 
presentation of financial information and workflows and we are expert in presenting complex information so 
that users can understand and use it to make informed investment decisions in a timely manner. During a 
typical week, our services support more than 2.3 billion page views of dynamic content and more than 2.5 
million unique users log into the pages we host. Markit On Demand’s unique position as the provider of 

                                                 
1
 This letter contains the text used in Markit’s response, although the format of the response was different given the requirement to complete an online 

form and this has also lead to some repetition. Not all questions have been answered. 
2
 Please see www.markit.com for further details.  

3  
We provide products and services that enhance transparency, reduce risk and improve operational efficiency of financial market activities. Our 

customers include banks, hedge funds, asset managers, central banks, regulators, auditors, fund administrators and insurance companies. By setting 
common standards and facilitating market participants’ compliance with various regulatory requirements, many of Markit’s services help level the playing 
field between small and large firms and herewith foster a competitive marketplace. For example, Markit’s KYC Services provide a standardised end-to-
end managed service that centralizes “Know Your Client” (KYC) data and process management. 
4
 See https://www.markit.com/product/markit-on-demand for more details. 
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technology services to a large number of asset managers and other investment professionals in numerous 
jurisdictions means we have broad-based experience of how financial institutions connect and interact with 
their clients. 
 
Although our clients are not retail consumers, we support our clients in building services for their retail 
consumers and we have experience of operating digital services such as KYC.com that we believe would be 
useful for the Commission.   
 
 
Comments 
 
 
Question 4. What can be done to ensure that digitalisation of financial services does not result in 
increased financial exclusion, in particular of those digitally illiterate? 
 
 
Distribution mechanisms vary between member states and this effectively means that choice and information 
vary throughout the EU. We believe that growth in pan-EU robo-advice and guidance can help to improve the 
level of financial literacy in the population by providing information on investment possibilities. This would help 
close the so called advice gap,5 a form of financial exclusion as a large part of society has no meaningful 
access to advice. Robo-advice also has the potential to improve the efficiency investment within the EU in line 
with the objectives of the Capital Markets Union.6   
 
Levels of financial literacy in the population are generally low and, regardless of whether the person ultimately 
takes formal advice, use of robo-advice or guidance services potentially have educational benefits for 
consumers. We believe that simple to use, accessible websites can allow investors to receive examples of 
different investment options open to them and enable them to either make a more suitable investment decision 
or realise that it would be worth seeking more tailored advice. 
 
Our experience suggests that a lack of regulatory clarity around the classification of robo-advice services is 
holding back investment in anything but the most cursory of services in the EU. As well as holding back the 
development of the sector, this situation stops providers well short of being able to provide any meaningful 
insight, education or guidance. We have encouraged authorities in the UK and EU to provide the clarity that 
would allow portals to offer contextual information, education and customised guidance for potential investors 
prior to any sales process and formal advice process being offered.7 We would encourage the Commission to 
recognise that the current rules around advice envisage a face to face process, but robo-models enable a more 
seamless process where consumers can move from information through guidance to advice depending upon 
their appetite to engage with the service, these rules should be revisited to facilitate greater use of robo-models 
whilst maintaining clear but proportionate levels of protection for consumers as they move through the stages. 
 
As the GP recognises, greater use of digital platforms has the potential to increase cross-border provision of 
financial services and robo-advice is no exception, if consumers had confidence in the platforms. The 
European Commission should look to encourage growth in the robo-advice sector. 
 
 

                                                 
5
 As identified in documents such as the UK Financial Market Advice Review - www.fca.org.uk/static/documents/famr-cfi.pdf. Also 

see the Discussion Paper on automation in financial advice by the Joint Committee of the European Supervisory Authorities - 
www.eba.europa.eu/documents/10180/1299866/JC+2015+080+Discussion+Paper+on+automation+in+financial+advice.pdf.  
6
 http://ec.europa.eu/finance/consultations/2015/capital-markets-union/index_en.htm 

7
 See our responses at: www.markit.com/Company/RegulatoryResponsesFile?CMSID=74a6251fec2540d687f5fd5430242b8c and 

www.markit.com/Company/RegulatoryResponsesFile?CMSID=c0348e2070854348b2d2a84b147dc4f8. 
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Question 23. Is further action needed to improve the application of EU-level AML legislation, 
particularly to ensure that service providers can identify customers at a distance, 
whilst maintaining the standards of the current framework? 
 
Markit is a leading provider of KYC utilities including kyc.com and KY3P.8 Although these utilities are not 
directly aimed at the retail business, we believe that elements of our experience establishing and operating 
such services could be relevant for the European Commission’s work.  
 
KYC utilities provided by Markit (and its competitors) work by allowing counterparties to upload the relevant 
documentation required to comply with ‘know your customer’ verification requirements (such as AML checks) to 
a centralised hub and for this to be then distributed in line with the relationships between customers to their 
chosen banks. The advantage of this is that the customer only needs to do this once and each bank only 
needs to request the documentation from the utility’s service. Without such a service, both customer and bank 
would need to duplicate the verification process every time a new relationship is established (and often these 
processes are slightly different, further increasing the burden and the difficulty for the customer when they wish 
to change their banking relationships).  
 
Firm by firm approaches to KYC requirements lead to many different requirements which are burdensome for 
consumers and difficult for regulators to asses. This is also likely to make cross-border arrangements more 
complicated. The use of KYC utilities, as described above, could encourage banks to agree appropriate 
standards with the relevant providers that would work across many member states and therefore reduce a 
significant barrier to cross-border financial services.  
 
Unfortunately the adoption of such utilities has been hindered by (a) a lack of clarity about supervisory 
expectations and (b) dependence on firms’ customers for the actual adoption of a service. We would therefore 
encourage the European Commission, working with national and European authorities to:  
 

 provide sufficient clarity in regulation or supervisory practice so that firms understand that the use of 
shared services like KYC utilities are an acceptable way to comply with regulatory requirements; 

 ensure mechanisms exist so that industry standards developed for KYC utilities that meet or surpass 
regulatory or supervisory expectations can be formally endorsed; 

 coordinate such endorsement between authorities across member states; and 

 support action to address slow adoption by firms’ customers, for example allow banks to impose 
requirements to use KYC utilities. 

  
 

************ 
We hope that our above comments are helpful.  We would be more than happy to elaborate or further discuss 
any of the points addressed above in more detail. If you have any questions, please do not hesitate to contact 
the undersigned or David Cook at david.cook@markit.com. 
 
Yours sincerely, 

 
 
Marcus Schüler  
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 For more information see www.markit.com/product/ky3p and www.kyc.com.  
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ESMA  
103 rue de Grenelle  
75007 Paris  

France 

 

Nomination for Consultative Working Group of the ESMA Secondary Markets Standing Committee 

  

Submitted to secondary-markets-team@esma.europa.eu  

 

 

Dear Sir/Madam,  

 

I am pleased to herewith submit my nomination for the Consultative Working Group of the ESMA Secondary Markets 
Standing Committee (the “ESMA CWG”).   

 

As you will know, I have been a dedicated member of the ESMA CWG as well as of its predecessor and have, over 
many years, actively contributed to many discussions of these groups. Given my track record and the wealth of 
relevant experience that I can bring to the various markets-related discussions I am confident that I will be able to 
deliver also a very meaningful contribution to the work of the SMSC in the coming years.  

 

During the more than 10 years working for major sell-side institutions I gathered in-depth experience in the fixed 
income and derivatives markets, be it in respect to their overall market functioning, product mechanics, or the 
relevance and roles of various categories of market participants. In addition, over the last 6 years as Global Head of 
Regulatory Affairs for Markit,

1
 I have been exposed to a broad range of further topics many of which will be relevant to 

the SMSC over the coming years. Relevant areas of my expertise include pre- and post-trade transparency, access to 
CCPs and Benchmarks, connectivity, valuation of financial instruments, dealing commission regimes, trading 
strategies, and securities lending. My expertise extends both across regions and across asset classes and product 
variations, including equities, ETFs, bonds, and OTC derivatives.   

 
In my current role at Markit I actively contribute to the regulatory debate from the perspective of a third party service 
provider of market infrastructure and of data services to the whole variety of market participants, including regulatory 
authorities. I have therefore gathered significant expertise in relation to the implementation of regulatory requirements. 
For example, one area of focus has been how the manner and format that transparency is provided can ensure 
usefulness to its recipients, or how newly introduced trading or reporting requirements should be designed to allow for 
their timely and cost-efficient implementation. I believe that my expertise will prove useful for the SMSC in the process 
of drafting Technical Standards for MiFID II/MiFIR and other regulations. 

 

I greatly appreciate the opportunity to submit this nomination to ESMA.  Please find my CV and application form 
enclosed. Please to do not hesitate to contact me at marcus.schueler@markit.com or on +44 207 260 2388 if you 
have any questions.  I am looking forward to hearing from you. 

 

Yours sincerely 

  
Marcus Schüler  
Global Head of Regulatory Affairs 
Markit 

                                                 
1
 Markit is a service provider to th e global financial markets, offerin g independent data, valuations, risk analytics, processing, connectivity and 

related services for financial products across many regions and asset classes in order to reduce risk, increase transpare ncy, and improve 
operational efficiency in these markets. Please see www.markit.com for further information.  
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